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Import-ant? 


A  report  on  the  parallel  importing  of 
proprietary  medicinal  products  by  the 
House  of  Lords  Select  Committee  on  the 
European  Communities,  published  in 
1981,  has  been  drawn  to  G£D's  attention 
as  a  result  of  our  recent  inquiries  into  this 
problem. 

Committee  chairman  Lord  Wolfenden 
defined  parallel  importing  thus  when 
examining  witnesses  appearing  before  the 
Committee:  "Parallel  importing  occurs 
when  a  person  who  is  not  the 
manufacturer  of  the  product  buys  a 
proprietary  medicinal  product  in  one 
member  State  and  wishes  to  sell  it  in 
another  member  State  where  the  price  is 
higher."  (In  fact  parallel  exporting  from 
the  UK  was  taking  place  then). 

The  Committee  listed  rulings  of  the 
European  Court  on  parallel  importing. 
These  were: 

□  National  rules  or  practices  which  result 
in  imports  being  channelled  in  such  a  way 
that  only  certain  traders  can  effect  these 
imports,  whereas  others  are  prevented 
from  doing  so,  constitute  a  measure 
having  the  effect  equivalent  to  a 
quantitative  restriction  within  the  meaning 
of  Article  30  of  the  Treaty. 

□  National  rules  or  practices  that  make  it 
possible  for  a  manufacturer  of  a 
pharmaceutical  product  (and  his  duly 
appointed  representatives),  simply  by 
refusing  to  produce  the  documents  relating 
to  the  medicinal  preparation  in  general,  or 
a  specific  batch  of  that  preparation,  to 
enjoy  a  monopoly  of  the  importing  and 
marketing  of  the  product  must  be  regarded 
as  being  restrictive.  Such  a  case  must  be 
regarded  as  being  unnecessarily  restrictive 
and  cannot  therefore  come  within  the 
exemptions  specified  in  Article  36  of  the 
Treaty,  unless  it  is  clearly  proved  that  any 
other  rules  or  practices  would  obviously  be 
beyond  the  means  which  can  reasonably  be 
expected  of  an  administration  operating  in 
a  normal  mannner. 

□  Only  if  a  manufacturer  or  his 


appointed  importer  can  show  that  there 
are  several  variants  of  a  medicinal 
preparation  and  that  the  differences 
between  these  variants  have  a  therapeutic- 
effect  would  there  be  any  justification  for 
treating  the  variants  as  different  medicinal 
preparations,  for  the  purpose  of 
authorising  them  to  be  placed  on  the 
market. 

The  Committee,  back  in  1 98 1 , 
appreciated  that  the  Commission  is 
required  to  implement  the  judgment 
reached  in  EEC  Court.  "...  The 
European  Court  has  obviously  not 
regarded  parallel  importation  as  illegal  and 
we  must  give  effect  to  the  principles  which 
they  have  enunciated  which  means  that  we 
must  facillitate  parallel  importation  and 
contribute  to  uniformity  throughout  the 
Community." 

However  it  said  the  primary  concern  of 
the  DHSS  is  the  protection  of  the  health  of 
the  Community  and  in  this  it  must  have  a 
regard  to  a  healthy  pharmaceutical 
industry.  ".  .  .  Facilitating  parallel 
importation  in  the  interests  of  stimulating 
the  free  movement  of  goods  contributes  to 
neither  objective;  nor  will  it  improve  the 
range  and  quality  of  products." 

It  is  about  time  that  the  DHSS  stated  a 
view  on  parallel  importing  and  made  clear 
any  action  it  proposes  to  take  against  those 
involved.  Both  pharmacists  not  involved  in 
the  practice  and  the  public  who  no  doubt 
believe  they  are  being  "ripped  off"  by  our 
profession  would  then  know  where  they 
stand.  We  hope  the  new  Secretary  of  State 
will  make  it  an  urgent  priority. 
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Scottish  contractors 
to  go  for  £5,000  PA 


The  Pharmaceutical  General  Council 
(Scotland)  is  to  negotiate  with  the  Scottish 
Home  and  Health  Department  for  a 
Practice  Allowance  of  £5,000  per  annum 
for  all  full-time  pharmacies  in  contract  on 
May  25  or  any  known  to  be  committed  to 
opening  up  at  that  time. 

The  aim  is  to  introduce  the  PA  on 
January  1,  1984  financed  by  allocating 
2'/2p  of  the  present  interim  allowance  of 
13p  per  script  and  by  reducing  and 
restructuring  the  on-cost  scale.  Any  new 
pharmacy  set  up  after  the  cut-off  date  will 
have  to  be  more  than  1km  in  a  straight 
line  from  the  nearest  pharmacy. 

The  General  Council  proposes  that  it 
be  paid  on  a  monthly  basis  to  all  full-time 
pharmacies  irrespective  of  size  to  result  in 
a  "no  gain,  no  loss  position"  for 
contractors,  assuming  an  average 
ingredient  value  of  £4. 

The  question  of  part-time  pharmacies 
and  the  method  of  making  payment  has 
been  remitted  to  the  Standing  Committee 
for  further  consideration.  The  intention  is 
that  no  part-time  pharmacy  would  be 
financially  worse  off  due  to  any 
restructuring  of  the  method  of  payment. 
There  would  also  need  to  be  a 
re-examination  of  payments  made  under 
the  Essential  Pharmacy  Allowance. 

The  PA  of  an  existing  pharmacy 
would  be  automatically  transferred  to  the 
new  owner,  provided  that  there  was  no 
break  in  the  provision  of  pharmaceutical 
service,  if  the  General  Council  proposals 
are  accepted.  Special  provisions  will  also 
be  made  for  the  relocation  of  existing 
pharmacies. 

Restructuring  of  fees 

The  General  Council  has  also 
acknowledged  that  there  is  a  need  for  "a 
certain  degree  of  restructuring"  of 
dispensing  fees  to  ensure  that  adequate 
payment  is  made  for  the  more  laborious 
types  of  extemporaneous  preparations. 


Also,  it  says,  there  is  probably  a  need  to 
introduce  some  form  of  payment  for  the 
dispensing  of  prescriptions  for  Controlled 
Drugs.  In  order  to  achieve  this 
restructuring,  part  of  the  present  interim 
allowance  (7p  +  6p)  would  be  added  to  the 
dispensing  fee  (presently  33p  average)  and 
part  would  be  used,  together  with  monies 
derived  from  a  reduction  of  the  overall 
on-cost  rate,  to  fund  the  PA. 

The  Standing  Committee's  calculations 
show  that  to  fund  a  practice  allowance  of 
£5,000  pa  it  is  possible  to  allocate  2Vzp 
from  the  present  interim  allowance  of  13p 
and  to  finance  the  residue  from  a 
reduction  and  restructuring  of  the  on-cost 
scale.  The  balance  of  the  interim  allowance 
( 10 1/2  p)  will  be  incorporated  into  the 
dispensing  fee. 

A  new  scale  of  on-cost  has  been 
prepared  with  the  aim  of  maintaining  a  no 
gain  /  no  loss  position  between  the 
present  and  proposed  systems,  assuming 
an  average  ingredient  value  of  400p.  This 
is  achieved  for  all  contractors  except  the 
nine,  some  of  whom  are  part-time,  who 
dispense  less  than  345  prescriptions  per 
month.  Table  2  gives  a  comparison  of 
payments  under  the  present  and  proposed 
systems. 

PA  appeals 

Applications  for  payment  of  PA  would  be 
made  to  a  committee  established  for  that 
purpose  composed  of  nominees  of  the 
General  Council,  the  Scottish  Home  and 
Health  Department  (including  its 
pharmaceutical  advisers),  and 
representatives  of  the  public  interest.  The 
exact  composition  would  be  determined  in 
consultation  with  the  Department. 

The  criteria  for  payment  of  a  practice 
allowance  would,  in  general,  be  that  a 
proposed  pharmacy  would  have  to  be 
more  than  1km  in  a  straight  line  from  the 
nearest  existing  pharmacy.  The  commitee 
would  take  into  account  various  local 


Table  1 


Comparison  of  Income 


Prescriptions  per  month 

200 

500 

Mil) 

1 ,000 

1 ,400 

1 ,800 

2,000 

3,000 

4,000 

5,000 

8,0110 

12,000 

Ingredient  \alue/R 

<P> 

400 

400 

400 

400 

400 

400 

400 

400 

400 

400 

400 

400 

Tolal  ingredients 

(£) 

800 

2,000 

3,200 

4,000 

5,600 

7,200 

8,000 

12,000 

16.000 

20,000 

32,000 

48,000 

Discount  rate 

%) 

Nil 

Nil 

2.42 

3.27 

4.23 

4.76 

4.94 

5.51 

5.78 

5  95 

5.96 

5.96 

Discount  value 

(£) 

Nil 

Nil 

77 

130 

236 

342 

395 

661 

924 

1,190 

1,907 

2,860 

Discounted  ingredient 

A  value 

(£) 

800 

2,000 

3,123 

3.870 

5,364 

6,858 

7,605 

11,339 

15,076 

18,810 

30,093 

45,140 

D  containers 

(£) 

7 

19 

30 

.38 

53 

68 

76 

1  14 

152 

190 

304 

456 

PRESENT  s>stem 

On-cost 

%) 

32.00 

28.50 

24.10 

21.80 

17.80 

15.70 

14.90 

12.60 

11.45 

10.80 

9  75 

9.20 

B  on-cost  value 

(£l 

256 

570 

752 

843 

954 

1,076 

1,133 

1.428 

1,726 

2,031 

2,934 

4,152 

C  lees* 

Hi 

92 

250 

368 

460 

644 

828 

920 

1,380 

1,840 

2,300 

3,680 

5,520 

TOTAL A+B+C+D 

1,155 

2,819 

4,273 

5,211 

7,015 

8.830 

9,734 

14.147 

18,794 

23,331 

37,011 

55,268 

PROPOSED  svslem 

On-cost 

%) 

1)  mi 

8.30 

11.35 

1 1  45 

10.65 

10.20 

10.05 

9.60 

9.35 

9.25 

9.05 

8.90 

W  on-cost  value 

(£) 

0 

166 

354 

443 

571 

699 

794 

1,088 

1,409 

1,739 

2,723 

4,017 

X  fees 

(£) 

87 

217 

348 

435 

609 

783 

870 

1,305 

1,740 

2,175 

3,480 

5,220 

Y  practice  allowance 

(£) 

4P 

417 

417 

417 

417 

417 

417 

417 

417 

417 

417 

417 

TOTAL 

A+W+X+Y+ D 

(£) 

1.511 

2,819 

4,272 

5,203 

7,014 

8,825 

9,732 

14,263 

18,794 

23,331 

37,017 

55,250 

General  Council 
comments 

Our  policy  has  for  many  years  been  to 
remunerate  contractors  fairly  for  the 
time  spent  in  NHS  work  and  to 
encourage  whenever  possible  the 
rational  location  of  pharmacies. 
Coupled  with  this  has  been  a  desire  to 
achieve  a  more  equitable  distribution 
of  the  available  income  with  reduced 
dependence  on  ingredient  cost  value. 

In  periods  of  low  overall  inflation, 
the  income  derived  from  a  high  on-cost 
rate  produces  an  imbalance  in  the 
global  remuneration,  and  while  this 
may  produce  a  short-term  advantage  it 
is  undesirable  in  the  long  term.  The 
items  of  cost  directly  related  to 
ingredient  cost  are  the  return  on 
capital  employed  in  stock  and  the 
agreed  percentage  profit  on  turnover 
(of  which  stock  is  the  major  part). 
These  two  elements  would  still  be 
adequately  covered  for  individual 
contractors  even  if  there  was  a 
substantial  reduction  in  on-cost  rates. 


factors  (such  as  population  density, 
natural  barriers,  geography,  etc)  and 
would  have  the  power  to  vary  the  limit 
depending  on  individual  circumsances. 
Special  consideration  would  be  given  to 
areas  where  health  centre  consortia  were 
being  established. 

There  would  be  a  right  of  appeal  to  the 
Secretary  for  Social  Services  against  the 
refusal  by  the  committee  to  pay  a  PA.  In 
determining  such  cases,  he  would  consult 
the  Pharmaceutical  General  Council. 

Nl  Situation 

The  Northern  Ireland  Pharmaceutical 
Contractors'  Committee  is  awaiting  the 
outcome  of  the  Scottish  negotiations:  they 
normally  follow  any  Scottish  agreement. 

At  present  NI  contractors  receive  the  7p 
interim  allowance  made  two  years  ago  as  an 
£1,800  sum,  payable  monthly  (ie  it  is  not 
added  to  the  dispensing  fee).  The  6p 
additional  allowance  for  the  period  April  1, 
1982,  to  March  31,  1983,  was  paid  as  an 
additional  fee  on  each  script  but  from  April 
1,  1983,  will  be  split  into  a  £1,000  allowance 
paid  monthly  and  a  2p  fee  per  script. 

NIPCC  secretary,  Mr  T.  O'Rourke, 
told  C&D  on  behalf  of  the  committee:  "I 
say  we  do  not  agree  with  the  new  Scottish 
on-cost  scheme.  I  think  all  the  interim 
allowance  should  have  been  used  for  the 
Practice  Allowance  with  equal  deductions 
all  the  way  along  the  on-cost  scale  in  line 
with  the  Pharmaceutical  Services 
Negotiating  Committee's  proposals  at  the 
L'PC  conference." 
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Addicts  jailed 
after  robbery 
at  pharmacy 


Two  drug  addicts  said  to  have  broken  into 
a  65-year-old  pharmacist's  home, 
threatened  him  and  his  wife  with  knives 
and  tied  them  both  to  chairs  before 
stealing  quantities  of  drugs,  were  each 
jailed  for  three  years  at  Swansea  Crown 
Court. 

Mr  Richard  David  Horley-Davies,  30 
of  Sandy  Lane  Pennard,  Gower,  and  Mr 
Russell  Peter  Lilley,  21  of  West  Grove,  St 
Paul's,  Bristol,  each  pleaded  guilty  to 
charges  of  robbery  and  drug  possession. 

Mr  Geraint  Wyn  Walters, 
prosecuting,  said  that  during  April  1982, 
both  men  were  living  in  the  Clase  area  of 
Swansea  and  both  were  drug  users.  They 
learned  that  Mr  Eric  Richard  Williams, 
the  pharmacist  at  E.J.  Kieft  (Chemists) 
Ltd,  on  the  corner  of  Robert  Street  and 
Manselton  Street,  Swansea,  was  prepared 
to  make  up  prescriptions  outside  shop 
hours. 

On  Sunday,  April  25  they  went  to  the 
chemist's  side  door  at  about  7.30pm  and 
when  Mr  Williams  went  to  answer  their 
knock,  the  door  was  pushed  into  his  face. 
Both  men,  wearing  stocking  masks, 
forced  their  way  into  the  hall  and  Mr 
Horley-Davies,  holding  a  kitchen-type 
knife,  grabbed  him  by  the  mouth  and  told 
him  to  be  quiet. 

Threatened  with  knife 

Mr  Williams  fell  to  the  floor,  his  face 
bloody  from  a  cut  on  his  nose.  While  Mr 
Horley-Davies  stayed  with  Mr  Williams 
Mr  Lilley  went  into  the  lounge  where  Mrs 
Williams  was  watching  television.  He 
threatened  her  with  a  knife  and  took  her 
into  the  hall.  Her  husband  was  still  on  the 
floor,  with  Mr  Horley-Davies  having  a 
knife  on  his  throat. 

The  couple  were  then  tied  to  chairs 
and  the  two  men  broke  into  the 
Controlled  Drugs  cabinet  in  the 
dispensary. 

They  took  a  quantity  of  drugs  having 
an  actual  value  of  £92.44  but  a  street 
value  of  about  £2,000,  and  then  ripped 
out  the  telephone  before  leaving. 

Mr  Walters  said  the  men  went  to 
Methyr  and  later  to  Bristol  where,  nearly 
a  year  later,  police  raided  a  house  in 
Banner  Road.  Mr  Horley-Davies  was  in  a 
back  room  which  had  a  ladder  leading  to 
a  roof  cavity.  In  the  cavity  they  found  a 
quantity  of  drugs. 

Mr  Walters  said  Mr  Horley-Davies 
admitted  he  had  received  some  of  the 
drugs  from  a  burgled  chemist's  shop  in 
Wales. 

Mr  Horley-Davies  later  made  a 
statement  about  his  part  in  the  Manselton 
robbery  in  which  he  denied  having  a 
knife.  He  said:  "I  didn't  know  Russell 
had  a  knife.  If  I  had  known  I  wouldn't 
have  gone  with  him.  I  was  desperate  to  get 
drugs.  I  never  intended  anyone  to  get 


'I'm  afraid  I've  nothing  for  election  withdrawal  symptoms' 


hurt."  Later  he  said:  "Yes,  I  did  have  a 
knife  but  I  didn't  use  it  at  all."  Mr  Lilley 
was  alleged  to  have  admitted  he  had  a 
knife  but  added:  "I  only  had  it  to  frighten 
him.  I  wouldn't  have  used  it." 

Detective  Sergeant  John  Carey  said 
Mr  Horley-Davies  had  obtained  14 
diplomas  in  theology  but  had  not  worked 
since  the  Spring  of  1981 .  He  had  previous 
convictions  for  theft,  robbery  and  drug 
possession. 

Lilley  an  unemployed  labourer,  also 
had  previous  convictions  for  burglary, 
theft  and  drug  possession  and  one  in 
January  1982,  for  stealing  his 
grandmother's  purse. 

Chemists  vulnerable 

Mr  Justice  Waterhouse  said  chemists  were 


extremely  vulnerable  and  had  to  be 
protected. 

Sentencing  the  men  he  said:  "I  accept 
that  you  did  not  intend  to  use  the  weapon 
you  carried  but  you  did  intend  to  achieve 
your  purpose  by  frightening  these  elderly 
people  in  their  home.  The  sooner  you  rid 
yourselves  of  your  addiction  to  drugs  the 
better.  It  depends  very  much  on  your 
determination  to  save  your  own  lives." 

The  judge  gave  Mr  Horley-Davies  an 
18-months  sentence  for  an  offence 
committed  in  December  last  year  in 
Bristol  —  possessing  morphine  with  intent 
to  supply  —  and  six  months  for 
possessing  drugs,  and  ordered  those 
sentences  to  be  served  concurrently  with 
his  three-year  sentence. 


First  dispensing 
subcommittee  briefing 

The  first  of  a  series  of  country-wide 
briefings  on  the  new  rural  dispensing 
regulations  for  pharmacist  members  of 
dispensing  subcommittees  took  place  in 
Thetford  this  week.  Two  further  meetings 
will  be  held  this  month,  in  Wales  and 
Newark,  and  will  be  addressed  —  as  will 
all  future  meetings  —  by  either  a  member 
of  the  Rural  Dispensing  Committee  or  a 
member  of  the  Pharmaceutical  Services 


Negotiating  Committee  together  with  a 
regional  pharmaceutical  representative. 

The  Thetford  meeting  was  attended  by 
eleven  members  of  dispensing 
subcommittees  in  Cambridge,  Norfolk 
and  Suffolk  including  the  three  local 
pharmaceutical  committee  secretaries. 
PSNC  deputy  chairman  Mr  David 
Coleman,  who  is  also  a  member  of  the 
RDC  and  a  regional  member  for  East 
Anglia,  was  in  the  chair.  Mr  Coleman 
reported  on  the  rural  dispensing 
regulations  and  there  was  a  general 
discussion  of  problems  that  might  arise  in 
the  region. 


Importance  of 
nutrition  teams 

The  value  of  hospital  nutrition  teams  is 
acknowledged  in  a  report  published  this 
week  by  the  British  Nutrition  Foundation. 

These  teams,  which  might  include  a 
pharmacist  together  with  a  consultant 
physician,  a  surgeon  concerned  with 
enteral  and  parenteral  feeding,  a 
dietician,  a  biochemist  and  a  specially 
trained  nurse,  can  play  an  important  part 
in  the  education  of  doctors,  the  report 
suggests.  In  district  hospitals  there  is  a 
need  for  one  department  to  take  a  lead  in 
organising  a  nutrition  team  to  provide  an 
advisory  service  for  the  hospital  and  to 
co-ordinate  with  the  district  medical 


services,  thereby  emphasising  the 
importance  of  nutrition  in  the  community 
and  in  postgraduate  medical  education. 

Nutrition  —  a  major  force 

"Nutrition,  once  a  minor  speciality,  can 
now  be  seen  as  a  major  force  both  in  the 
prevention  and  management  of  many 
present-day  diseases  and  in  the  promotion 
of  health,"  the  report  continues.  Medical 
training  should  emphasise  more  strongly 
the  importance  of  nutrition  because  the 
GP  in  particular,  is  likely  to  be  faced  with 
increasing  requests  for  information  on 
eating  in  relation  to  health. 
"Nutrition  in  medical  education.  Report 
of  the  British  Nutrition  Foundation 's  task 
force  on  clinical  nutrition,  "  (£1.95). 
BNF,  15  Belgrave  Square,  London  SW IX 
8PS. 
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introducing  one  of 
your  biggest  customers. 


Around  700,000  babies  are  born  in  Britain 
every  year. 

That's  almost  2,000  every  day. 

These  statistics  are  important  when  you 
consider  that  more  hospitals  use  Gold  Cap 
SMA*  than  any  other  baby  milk  formula. 

It's  hardly  surprising, therefore,  that  mothers 
who  bottle  feed  their  babies  respect  professional 
opinion  and  purchase  more  Gold  Cap  SMA 
than  any  other  brand. 

It's  that  confidence  which  makes  Gold  Cap 
SMA  far  and  away  the  brand  leader  with  over 
one  dii  rd  of  the  total  market. 


Order  your  supplies  of  Gold  Cap  SMA  today. 
And  look  forward  to  a  healthy  growth  in  sales. 

Breast  milk  is  the  preferred  feeding  for 
|  the  newborn.  Infant  formula  is  intended  to 

replace  or  supplement  breast  milk  when  breast 
|  feeding  is  not  possible  or  is  insufficient, or 
when  mothers  elect  not  to  breast  feed. 
Professional  advice  should  be  followed  on 
matters  of  infant  feeding  and  the  cost  of  formul. 
considered  when  deciding  how  to  feed  babies. 


A  jwyeth  Nutrition 
mm  Leading  the  way 

;fch  Laboratories  (John  Wyeth  &  Brother  Ltd.) 
:6m be  I  ane  N<  uith.Taplow.  Maidenhead, Berks. 


Cap  SMA*  SKIMMED  MILK  WITH  NON-MILK  FAT 
Trade  Marks 


Tories  would  look 
at  rate  of  return 
in  PPRS  review 

The  rate  of  return  which  drug  companies 
secure  from  investment  will  be  among  the 
factors  taken  into  account  by  a  re-elected 
Conservative  government  in  deciding 
what  changes  should  be  made  in  the 
pharmaceutical  price  regulation  scheme. 

Mr  Norman  Fowler,  Secretary  for 
Social  Services,  made  this  clear  at  a 
Conservative  election  Press  conference 
earlier  this  week  as  the  future  of  the  NHS 
continued  to  be  presented  as  one  of  the 
major  issues  at  stake  in  the  general 
election.  He  stressed  that  the  review  of  the 
voluntary  price  regulation  scheme  was 
well  under  way  and  indicated  that  it 
would  probably  be  concluded  by  the  late 
Summer. 

Mr  Fowler,  who  strengthened  the 
impression  that  Ministers  believe  that  as 
at  present  operated  the  scheme  does  not 
adequately  reflect  the  fall  in  level  of 
inflation,  was  questioned  about  the 
disparity  between  drug  prices  in  Britain 
compared  with  those  in  other  EEC 
countries.  He  explained  that  the  price 
paid  by  NHS  for  drugs  was  based  on  an 
overall  rate  of  return  to  the  drug 
companies.  In  France  the  price  of  drugs 
was  set  item  by  item. 

One  questionner  claimed  that  Zyloric 
cost  £2.50  in  France  compared  with  £15 
paid  by  the  NHS. 

Charges  increase? 

Mr  Fowler  refused  to  rule  out  a  further 
increase  in  prescription  charges  but 

Compensation  —  'judge 
and  jury'  criticism 


emphasised  that  under  existing 
arrangements,  some  66-70  per  cent  of  the 
public  were  able  to  claim  exemption  from 
them.  The  revenue  raised  from 
prescription  charges  made  a  "small 
contribution"  to  the  expenditure  of  the 
health  service. 

No  FPS  cash  limits 

Mr  Fowler  insisted  that  the  Government 
had  no  intention  of  applying  the  cash 
limit  system  to  family  practitioner  services 
and  maintained  that  there  was  no 
question  of  the  provision  made  for  the 
NHS  in  already  published  public 
expenditure  estimates  being  revised 
downwards. 

Repeating  the  Government's 
commitment  to  the  NHS,  Mr  Fowler 
declared:  "Our  aim  will  be  to  achieve  a 
better  health  service  and  to  ensure  that  as 
much  money  as  possible  goes  direct  to 
r  atient  care."  He  accused  Labour  leaders 
of  having  made  a  number  of  "false  and 
fatuous"  claims  about  the  Government's 
intentions  on  NHS  spending. 

Asked  if  a  re-elected  Conservative 
Government  would  provide  extra 
concessions  to  encourage  people  to  make 
contributions  to  private  health  service 
schemes  he  replied:  "I  think  it  would  be 
something  for  a  future  Conservative 
government  to  consider.  There  are  no 
plans  at  the  moment." 

Mr  Roy  Hattersley,  for  Labour,  again 
alleged  that  given  a  new  period  of  office 
the  "Thatcher  government"  would 
encourage  private  health  insurance  on  a 
scale  which  undermined  the 
comprehensive  nature  of  the  NHS.  He 
committed  an  incoming  Labour 
government  to  spending  an  additional 
£450m  in  the  first  year  on  the  NHS  to 
start  the  process  of  re-invigourating  it. 


the  industry,  and  perhaps  government, 
would  contribute  to  a  pool  from  which 
the  automatic  compensation  would  be 
paid  —  the  compensation  being  recovered 
from  the  manufacturer  concerned  if  he 
was  subsequently  shown  to  have  been 
negligent.  Unfortunately,  the  Association 
of  the  British  Pharmaceutical  Industry 
spokeman  was  unable  to  support  or  reject 
the  proposal  because  member  companies 
have  yet  to  come  to  a  consensus  view. 

Several  times  reference  was  made  to  a 
recent  vaccine  damage  case  in  the  USA  in 
which  the  victim  was  awarded  $17m  in 
damages.  The  potential  effect  of  this  level 
of  compensation  combined  with  a  "strict 
liability"  legal  framework  was  not 
explored,  however. 

■  BDC,  the  London-based  electrical 
wholesalers,  were  raided  by  a  gang  last 
weekend  and  goods  to  the  value  of 
£120,000  were  stolen  from  their  Wood 
Green  warehouse.  Most  of  the  goods 
stolen  were  household  supplies. 


■  Rand  Rocket  have  distributed  over 
12,000  U100  syringes  through  chemists 
since  March  1  and  not  2,000  as  stated  in 
last  week's  issue  of  C&D  (pl024). 


Colin  Hitchings 
new  PSGB  president 

Mr  Colin  Hitchings  was  elected  president 
of  the  Pharmaceutical  Society  at 
Wednesday's  Council  meeting.  Mr 
Hitchings,  regional  pharmaceutical 
officer,  SW  Thames  RHA,  succeeds  Mr 
W.H.  Howarth. 

The  new  vice-president  is  Dr  D.H. 
Maddock,  a  community  pharmacist  in 
Padstow,  Cornwall.  The  treasurer,  Mr 
J. P.  Kerr,  and  secretary  and  registrar,  Mr 
D.F.  Lewis,  were  re-elected. 

Action  on  script 
'shuttle  service' 

Southend  District  Health  Authority  took 
swift  action  following  a  complaint  from  Mr 
L.  Collin,  the  pharmacist  at  Great  Wakering 
who  is  involved  in  a  dispensing  dispute  with 
a  patients  "Right  of  Choice"  group. 

A  patient  informed  him  there  was  a 
box  marked  "shuttle"  in  the  reception 
area  at  the  health  centre  in  the  village. 
Prescriptions  were  being  collected  there 
on  behalf  of  the  protest  group,  which  is 
running  a  shuttle  service  to  another 
pharmacy  to  prevent  Mr  Collin  dispensing 
the  prescriptions. 

The  health  centre  was  visited  by  a 
representative  of  the  health  authority  as 
soon  as  the  complaint  was  made,  Mr 
Collin  says,  and  the  staff  have  been  told  to 
have  no  involvement  in  the  shuttle  service. 


Pharmacy  closures 


More  pharmacies  closed  down  in  England 
(excluding  London)  during  May  than 
opened  up.  However,  taking  Great 
Britain  as  a  whole,  the  Pharmaceutical 
Society's  monthly  list  of  Register 
corrections  shows  that  there  was  a  further 
net  gain  of  three  pharmacies. 

In  London  the  net  gain  was  five,  with 
nine  openings  and  four  closures,  but  in 
the  remainder  of  England  there  were  23 
closures  against  21  openings.  In  both 
Scotland  and  Wales  openings  and  closures 
were  equally  matched  —  at  six  in  Scotland 
and  three  in  Wales. 


Etomidate  reminder 


The  Committee  on  Safety  of  Medicines 
chairman  has  written  to  doctors  reminding 
them  that  the  licensed  indications  for 
etomidate  are  induction  and  maintenance 
of  anaesthesia.  The  letter  follows  a 
suggestion  from  Professor  Ledingham, 
Glasgow  Western  Infirmary,  that  there  may 
be  a  connection  between  use  of  the  drug 
and  increased  mortality  among  patients 
with  multiple  injuries  in  his  intensive 
therapy  unit.  The  CSM  is  to  review  the 
evidence  and  Janssen  Pharmaceutical  have 
agreed  not  to  promote  the  drug  for 
sedation  in  intensive  care. 


Compensation  for  drug  side  effects 
victims  was  the  subject  of  the  final 
programme  in  Channel  4's  television 
documentary  series  "Kill  or  Cure." 

Criticism  was  again  levelled  at  the 
pharmaceutical  industry's  attempts  to 
provide  compensation  to  individual 
victims  without  going  through  the  courts 
—  the  industry's  view  being  that  the 
procedure  spares  the  patient  both  court 
appearances  and  the  near-impossible  task 
of  proving  the  manufacturer  negligent, 
and  the  consumerist  view  being  that  it 
denies  the  patient  the  very  much  higher 
damages  awards  usually  made  in  proven 
court  cases.  ICI's  Eraldin  scheme  came  in 
for  special  mention  because  it  was  alleged 
the  company  was  both  the  judge  and  jury. 

The  programme  also  looked  at 
possible  alternatives  to  the  current  law 
and  seemed  to  favour  the  principle  of 
"strict  liability"  under  which  a  damaged 
patient  would  receive  an  automatic  right 
to  compensation  without  having  to  prove 
negligence.  Dr  Andrew  Herxheimer 
outlined  proposals  for  a  scheme  in  which 
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EIC  MAKES  A 
SMOOTHIE  OF 


World  tennis  star  John  McEnroe  endorses 
the  smooth-shaving,  disposable  Bic  Razor. 
On  TV 

This  major  Bic  campaign  is  going  to  break  on 
nationwide  television  in  the  vital  pre -Wimbledon 
run-up.  So  it's  going  to  be  seen  at  a  time  of 
unprecedented  public  awareness. 

That's  great  news  for  Bic  Razor  stockists. 
After  all,  if  Bic  can  turn  the  Champ  into  a  smoothie, 
just  think  what  it  can  do  for  your  profits. 


RAZOR 

Biro  Bic  Limited.  Whitby  Avenue.  Park  Royal.  London,  NW10  7SG 
Tel  01-9654060  Telex  25152 
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PEOPLE  TOPICAL  REFLECTIONS 


Steven  Titmarsh  has  been  appointed  an 
editorial  assistant  with  C&D.  He 
graduated  from  Bath  University  School  ot 
Pharmacy  in  1980  and  served  his  pre- 
registration  year  at  St  Bartholomew's 
Hospital,  London.  Mr  Titmarsh  is 
currently  concerned  mainly  with  C&D 's 
prescription  specialities  and  news  sections. 

New  PSGB  fellows 

Three  community  pharmacists  are  among 
the  eight  new  fellows  designated  by  the 
Pharmaceutical  Society  this  week.  Also 
included  in  the  list  are  two  industrial 
pharmacists,  a  hospital  pharmacist  and 
two  academics. 

For  distinction  in  the  profession  of 
pharmacy 

Mr  Norman  A.  Armstrong  (Cardiff).  A 
senior  lecturer  at  the  Welsh  School  of 
Pharmacy,  UWIST,  Mr  Armstrong  is  a 
member  of  the  board  of  management  of 
the  College  of  Pharmacy  Practice.  He 
qualified  in  1960. 

Mr  Godfrey  Bedford  (Huddersfield).  A 
community  pharmacist  who  qualified  in 
1961 ,  Mr  Bedford  has  been  very  active 
over  many  years  at  branch  and  regional 
level  of  the  Society.  He  has  also  lectured 
extensively  on  pharmacy  to  non- 
pharmaceutical  organisations  in  South 
and  West  Yorkshire. 
Mr  William  Marlow  (West  Kirby, 
Merseyside).  Deputy  head  of  the  school  of 
pharmacy,  Liverpool  Polytechnic,  and  a 
former  member  of  the  pharmacy  board  of 
the  Council  for  National  Academic 
Awards,  Mr  Marlow  has  been  actively 
involved  for  many  years  with  the  Society's 
Mersey  Regional  Committee  and  in  the 
organisation  of  continuing  education 
courses. 

Mrs  Betty  C.  Montgomery 

(Dumbartonshire).  The  only  hospital 
pharmacist  honoured  on  this  occasion, 
Mrs  Montgomery  has  been  a  member  of 
the  Scottish  Department  Executive  since 
1975  and  is  currently  vice-chairman.  She 
has  been  actively  involved  over  many 
years  on  NHS  and  Society  committees. 
Mr  Frederick  Ogden  (Shropshire).  A 
community  pharmacist  who  qualified  in 
1938,  Mr  Ogden  has  been  active  for  many 
years  on  NHS  and  Society  committees. 
Mr  Edward  R.  Roberts  (Indiana,  USA). 
Mr  Roberts  qualified  in  1959  and  is 
executive  vice-president  of  the  Eli  Lilly 
International  Corporation,  Indianapolis. 
For  distinction  in  the  history  of  pharmacy 
Miss  Dorothy  A.  Mutton  (Doncaster). 
Former  president  of  the  British  Society 
for  the  History  of  Pharmacy,  Miss 
Hutton  is  a  community  pharmacist  and 
qualified  in  1962. 

For  distinction  in  the  science  of  pharmacy 
Mr  (  alum  B.  Macfarlane  (Edinburgh). 
Mr  Macfarlane,  who  qualified  in  1961,  is 
managing  director  of  the  Syntex  Research 
Centre,  Edinburgh. 
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by  Xrayser 


Dr  Xrayser 


I  like  the  sound  of  it,  even  though  I  regret 
it  isn't  true,  despite  the  postgraduate 
courses.  But  how  pleased  I  am  to  hear  the 
rousing  rumble  of  ire  from  pharmacists  at 
the  Branch  Reps  meeting,  which 
effectively  gave  lie  to  the  feeble 
recommendation  by  our  noble  Council 
which  said:  "We  mustn't  use  a  title  we 
earned  the  right  to  use,  lest  we  mislead  the 
(ignorant)  public." 

The  short  answer  to  that  is  to  inform 
the  slandered  public  that  our  profession 
has  Doctors  of  Pharmacy  of  whom  we  are 
proud.  And  although  we  might  truly  say 
they  are  doctors  of  medicine,  they  are  not 
physicians,  nor  is  there  the  slightest 
suggestion  that  these  flowers  of  our 
profession  are  attempting  to  pass 
themselves  off  as  such.  Why  should  they? 
Nor  do  I  believe  the  arrival  of  a  newly 
qualified  Dr  MPS  in  my  area  would  put 
me  out  of  business,  for  I  would  take 
trouble  to  find  out  in  which  field  of 
research  he  gained  his  degree.  (I'm  not  as 
nice  as  you  think ! ) 

Think  again.  I  am  serious  when  I  say  it 
would  give  me  pleasure  and  pride  to  point 
to  a  member  of  the  Society  who  had 
gained  his  doctorate  from  the  study  of 
some  particular  facet  of  pharmacy.  I  see 
no  threat  in  that. 


RPM  et  al 


There  was  a  letter  from  Mr  R.A.  Dakin  of 
Sheffield  in  last  week's  correspondence, 
which  covered  the  reasons  why  the  resale 
price  maintenance  of  ethical  drugs  broke 
down  —  a  letter  remarkable  for  its  clarity. 
It  tells  us  how  Unichem's  unique  method 
of  disembursing  its  profits  to  its  members 
has  caused  havoc  amongst  its 
competitors,  and  ultimately  cost  us  all  the 
extra  profit  we  thought  we  were  going  to 
make. 

It  has  cost  me  two  wholesalers  and 
enforced  a  loyalty  to  a  first  supplier  to 
qualify  for  discount,  which  I  resent  since 
it  means  I  cannot  support  those  others 
whose  services  I  still  need.  Free  enterprise 
and  the  working  of  market  forces,  when 
run  by  a  cold-blooded  business  logic,  is 
leading  us  to  a  "way  out"  Utopia 
comprising  of  perhaps  two  main  chain 
suppliers,  with  a  couple  of  nearby  fringe 
suppliers  hanging  on  by  the  shirt-tails.  If 
we  are  lucky,  that  is,  and  the  main  chain 
opposition  doesn't  decide  to  opt  out  of  a 
largely  unprofitable  return  on  capital. 

At  this  point  it  seems  right  to  ask  why 
we  go  along  with  it,  when  with  the 
exception  of  the  larger  contractors  who 
pick  up  more  discount  than  is  snatched 
back  (due  to  PSNC's  refusal  to  relate 


figures  to  facts?)  the  bulk  of  contractors 
are  back  exactly  where  they  started  from 
before  discounting  began.  Actually,  not 
quite  back,  since  because  prices  are 
discounted  we  get  a  lower  on-cost  now. 

Ultimately  the  flaw  lies  in  our  own 
hearts,  since  we  could  not  resist  the  short- 
term  fast  buck.  Despite  the  private  letter 
sent  to  me  from  a  High-Up  at  Unichem, 
offering  (quite  genuinely)  to  help  me 
understand  the  wholesomeness  of  the 
Unichem  motives  and  superb  service,  I  am 
far  from  convinced  it  is  in  our  best  long 
term  interest  for  us  to  end  up  with  few 
suppliers,  tied  into  a  permanent  discount 
structure,  giving  a  permanent  wrangle 
with  the  DHSS.  We  have  swapped 
freedom  of  choice,  excellent  local 
services,  set  prices  (and  don't  forget  the 
on-cost)  for  a  discipline  so  tight  that  I 
know  of  pharmacists  who  have  given  up 
trying  to  obtain  an  out-of-stock  item 
because  they  either  won't  get  discount,  or 
have  no  other  accounts]  What  sort  of 
exchange  do  you  call  that? 

The  way  out? 

Is  there  a  way  out  of  this  problem? 
Contractors  who  want  a  slice  of  the 
action,  without  the  penalty  of 
snatchback,  might  consider  that  old 
fashioned  ploy  of  buying  shares  in  the 
company  of  their  choice.  Unichem  need 
not  stick  to  its  present  method  of 
discount,  but  could  equally  well  relate  its 
shareholding  requirements  to  the  strength 
of  its  customers. 


Locum  rate 


I  have  to  confess  I  am  puzzled  by  the 
wrangle  the  PSNC  is  having  with  DHSS 
over  the  rate  allowed  for  locums  when  we 
are  on  approved  postgraduate  courses. 
Once  more  it  seems  so  easy  to  find  out 
what  a  member  is  paying  his  locum  as  to 
make  argument  unnecessary. 

I  would  have  thought  the  provision  of 
a  simple  duplicated  form  showing  the 
hours  covered,  and  the  amount  charged, 
signed  by  the  locum,  would  have  settled 
the  matter,  since  the  document  duplicate 
could  be  forwarded  by  DHSS  to  the 
Income  Tax  department  to  make  sure  no 
fiddle  was  attempted.  Show  me  the  locum 
who  would  sign  a  form  showing  an 
inflated  figure,  knowing  he  would  be 
taxed  on  it. 
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Heinz  unveil  plans 
for  Weightwatcher 

A  "major  roll  out"  for  Weightwatcher's 
products  is  planned  during  the  next  year, 
Heinz  announced  last  week. 

Both  international  classroom 
operation  and  the  Weightwatcher  trade 
marks  were  acquired  by  Heinz 
Corporation  in  1978  but  in  the  UK  the 
rights  to  food  categories  were  exploited  by 
Imperial  Foods  who  marketed  a  range  of 
slimming  market  products  in  1979.  Heinz 
have  recently  re-acquired  most  of  the 
food  categories  and  according  to  Mr 
David  Sculley,  deputy  managing  director, 
this  represents  a  significant  commitment 
to  establish  a  large  food  base  in  the  UK. 
Heinz  have  given  no  clue  as  to  the  content 
of  the  range. 

Mr  Sculley  told  a  Press  conference  last 
week  of  his  concern  at  the  attention  being 
paid  to  "private  label"  products.  Brand 
manufacturers  could  survive  against  the 
competition  by  reducing  advertising  and 
thus  consumer  support  in  order  to  keep 
retail  prices  low.  However,  this  led  to 
withdrawal  of  product  improvements  and 
innovation  and  forced  the  manufacturer 
into  private  label  production.  It  was  a 
prescription  for  short  term  profits  and 
long  term  disaster,  said  Mr  Sculley.  Heinz 
would  take  an  alternative  route, 
strengthening  their  consumer  franchise 
with  increased  advertising  and  market 
stimulation.  The  company's  advertising 
programme  for  the  year  from  May  1983 
would  be  worth  £20m  —  of  which  £lm 
would  be  devoted  to  baby  foods, 


Oral-B  have  repackaged  their 
disclosing  tablets  and  have  given  them 
the  brand  name  Plague  Check  — 
previously  they  were  known  just  as 
"disclosing  tablets".  Cooper  Health 
Products  Ltd,  Gatehouse  Road, 
Aylesbury,  Bucks  HP19  3ED 


including  new  television  advertising. 

Also  attacking  inroads  made  by 
private  label  products,  Bruce  Purgavie, 
Heinz  general  manager,  said  that  over- 
development adversely  affected  consumer 
loyalty  and  the  strength  of  total  categories 
within  a  sector.  "Evidence  shows  that 
brand  leaders  develop  store  loyalty, 
improve  retailer  share  of  the  market, 
provide  advertising  support  to  build 
markets  and  further  stimulate  markets 
through  new  product  innovation." 

The  Press  conference  was  told  that 
publication  last  year  of  the  F-Plan  diet, 
followed  by  a  new  Heinz  advertising 
campaign,  had  led  to  growth  in  the  baked 
beans  market  —  which  had  increased  by 
12  per  cent  over  the  past  three  months. 
H.J.  Heinz  Co  Ltd,  Haves  Park,  Haves, 
Middlesex  UB48AL. 


The  hollow  spoon 
with  a  scoop 

A  hollow  stemmed  plastic  spoon  for 
taking  medicines  accurately,  simply  and 
cleanly  is  now  available  from  Vestric 
branches. 

The  Ezy-dose  spoon  (£0.30)  has  a 
wide-lipped  scoop  and  markings  from  2Vi 
to  10ml  along  its  plastic  stem.  Additional 
calibrations  for  measuring  medicines  in 
tea-spoons  have  also  been  incorporated. 

Each  spoon  has  its  own  colour  and  the 
complete  design  allows  medicines  to  be 
poured  into  the  mouth  with  a  minimum  of 


spillage,  say  Vestric.  Available  in  packs  of 
50  at  £10.46  trade.  Vestric  Ltd,  West 
Lane,  Runcorn,  Cheshire  WA7  2PE. 


Seton  seeks  Plaster- 
mind  '83 

Seton  are  running  a  promotion  to  support 
the  recent  introduction  of  its  Salvelox 
plasters.  In  a  competition  to  find  the 
"Plaster-mind"  of  the  year,  Seton  is 
offering  a  first  prize  of  10  days  for  a 
family  at  Walt  Disney  World  in  Florida. 

The  prize  includes  return  jet  flights  to 
Orlando,  accommodation  at  the  Sheraton 
Hotel,  admission  to  the  futurist  city  of 
Epcot,  three  days  at  Walt  Disney  World, 
a  visit  to  the  Kennedy  Space  Centre,  and 
£400  spending  money.  There  are  50 


runners-up  prizes  of  travel  bags. 

Pharmacists  can  promote  the 
competition  using  display  stand  header 
boards,  shelf  wobblers  and  strips,  wallet 
dispensers  and  competition  leaflets. 
Entrants  have  to  identify  eight  parts  of 
the  anatomy  and  complete  the  last  line  of 
a  limerick. 

For  the  pharmacist  who  sells  the 
winning  pack  of  Salvelox,  Seton  is 
offering  a  video  recorder  or  £250  in  cash. 
The  competition  runs  until  September  30. 
For  the  period  of  the  competition,  Seton 
is  maintaining  its  introductory  offer  on 
Salvelox.  Seton  Products  Ltd,  Tubiton 
House,  Med/ock  Street,  Oldham,  Lanes. 

Roc  —  around  country 

Roc  total  sunblock  cream  10A  +  B, 
recently  approved  as  a  Borderline 
Substance  (C&D  February  26,  p358)  is 
available  from  all  branches  of  Unichem 
and  McCarthys,  including  Scotland, and 
in  Northern  Ireland  from  Sangers 
Pharmaceuticals.  Roc  Laboratories  UK 
Ltd,  Avis  Way,  New  haven,  Sussex  BN9 
0JX. 


For  the  very  best  in  Bubble  Bath  Gift  Packs 

Sales-Home  and  Export-Ring  01-73B  2194/736  239*7  J 
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HER  SUHTAN 

SSIe  SUMMED 

r™iffiWOED.Roc 


You  wouldn't  believe  it  to  look  at 
her,  but  she  has  a  sensitive  skin.  So 
tanning  used  to  be  a  problem. 

Then  she  discovered  RoC 
suncare  range.  Five  protection 
factors  to  help  tan  safely.  And  for 
iH  those  who  cannot  tolerate  the 


sun  at  all,  RoC  Total  Sunblock. 
Like  all  RoC  products,  the  suncare 
range  is  highly  recommended  by 
dermatologists  because  it  minimises 
the  risk  of  allergy,  as  well  as 
counteracting  dryness,  sunburn  and 
uneven  pigmentation. 
It's  also  free  from  perfume 
and  water  resistant.  But  the 
real  beauty  of  a  RoC 
suntan  is  that  because  it 
builds  gently  and  safely,  it 
lasts.  All  summer  long. 
RoC.  The  safest  skincare  under  the 
sun. 


oC  HYPO-ALLERGENIC* 


SUNTAN  AND  SUNBLOCK  PRODUCTS  WITHOUT  PERFUME 
MADE  IN  FRANCE 


I"  TmuJated  to  minimis*  the  risk  of  allergy. 


Laboratoires  RoC  (U.K.)  Ltd 

13  Crosuenor  Crescent  LONDON  SW1X  7EE 

Tel.:  01  235  9411 


Chemist  &  Druggist  II  June  1983 


1071 


After  10  Years  at  the  top  weVe  celebrating  with . . . 


BRUT 

33 


A  £1,000,000  TV  and 
Cinema  campaign 
commencing  June. 

A  new  personality, 
%0  Olympic  Decathlon 
iianipk  n:.  Daley  Thompson. 


mmvv 
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BRIT 

33 


And  new  packaging  that 
will  make  us  unbeatable 
for  the  next  ten  years. 

Because  nothing  beats 
the  great  smell  of  Brut. 


;  BRUT  Jl 
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Gillette  anti-dandruff  shampoo 
launched  under  Silkience  banner 

Following  their  successful  forays  into  the  beauty 
shampoo  and  conditioner  sectors  of  the  haircare  market, 
Gillette  are  now  aiming  to  carve  a  niche  in  the  treatment 
shampoo  market. 


Silkience  anti-dandruff  shampoo,  they 
claim,  "Gets  rid  of  dandruff  without 
getting  rid  of  shine".  And  to  back  this 
belief  there  will  be  a  £2. 15m  advertising 
and  promotional  budget. 

Gillette  already  have  experience  in  the 
anti-dandruff  sector  of  the  haircare 
market  with  Activ  —  a  brand  available  in 
most  major  European  markets.  Activ  has 
the  same  active  ingredients  as  Head  & 
Shoulders. 

Research  in  this  country,  says  Bruce 
Tranter,  marketing  manager,  Gillette 
personal  care  division,  found  consumer 
dissatisfaction  with  the  existing  products. 
While  solving  the  dandruff  problem  it  was 
widely  felt  they  were  stripping  the  hair  of 
life.  People,  Gillette  found,  were  using  an 
anti-dandruff  shampoo  to  solve  the  actual 
dandruff  problem  and  then  returning  to  a 
beauty  shampoo.  With  Silkience  we  aim 
to  introduce  an  anti-dandruff  shampoo 
with  the  beauty  benefits,  says  Mr  Tranter. 

Comprising  zinc  pyrithione  and  teals 
—  a  cleansing  agent  —  Silkience  also 
contains  betaine  which,  Gillette  say,  locks 
onto  and  protects  the  damaged  parts  of 
the  hair  while  the  rest  is  being  treated 
resulting  in  "maximum  cleaning, 
drandruff  control  and  shine". 

Having  a  rich  creamy  formulation 
with  a  non-medicated  fragrance  the 
shampoo  is  available  in  two  variants  — 


for  extra  body  and  all  hair  types  —  and 
two  sizes  125ml  and  250ml  (£0.69  and 
£0.99  respectively).  Pricing  is  similar  to 
that  for  Head  &  Shoulders. 

In  blind  consumer  tests  the  product 
consistently  scored  higher  than  a  rival 
product  on  efficacy,  cleaning  and  —  the 
area  where  consumer  dissatisfaction  is  at 
its  highest  —  shine.  Figures  for  the  latter 
were  75  per  cent  to  59  per  cent  in  favour 
of  Silkience. 

Unlike  the  existing  Silkience  products 
the  anti-dandruff  variant  will  come 
packaged  in  a  carton.  Research  by  the 
company  found  that  in  this  way 
consumers  were  more  likely  to  recognise 
the  product  as  a  treatment  shampoo.  (The 
three  main  treatment  shampoos  in  this 
sector  —  Head  &  Shoulders,  Vosene  and 
All  Clear  are  all  cartoned.) 

Promotional  support 

To  support  the  launch,  a  £1 .93m 
television  advertising  campaign  breaks  in 
August  with  the  first  of  two  bursts 
followed  by  a  door-to-door  leaflet  drop 
covering  6m  homes  —  one-third  of  all  UK 
homes  —  and  offering  a  chance  to  win  a 
car  and  earn  a  substantial  cash  refund  in 
return  for  proof  of  purchase. 

A  haircare  guide  on  solving  dandruff 
problems  will  also  be  inserted  in  the  major 
women's  Press  replacing  the  usual 


product  advertising  pages.  For  the  trade 
pre-packed  merchandisers  hold  six  each 
of  the  two  sizes  and  variants.  Dumpbins 
and  merchandiser  leaflets  are  also 
available.  Further  consumer  promotions 
will  be  announced  at  a  later  date. 

Gillette  value  the  total  haircare  market 
at  £97m  ( 1 59m  units),  63  per  cent  of 
which  is  the  beauty  sector  and  the 
remaining  37  per  cent  the  medicated 
sector.  Head  &  Shoulders,  they  say,  has 
an  1 1  per  cent  market  share,  Vosene  8  per 
cent  and  All  Clear  4  per  cent.  While  21  per 
cent  of  women  admit  to  having  dandruff 
this  figure  rises  to  36  per  cent  for  men. 

Gillette  feel  that  marketing  an  anti- 
dandruff  shampoo  under  the  Silkience 
banner  will  not  deter  male  usership 
pointing  out  that  80  per  cent  of  shampoo 
is  purchased  by  women. 

To  show  their  confidence  in  the 
product  the  company  is  offering  a  money- 
back  guarantee.  Advertising  will  be  along 
the  Silkience  "science"  format. 

Mr  Tranter  believes  this  Gillette 
launch  will  take  some  share  from  existing 
brands  and  also  increase  frequency  of 
usage.  He  does  not  anticipate  a  marked 
increase  in  the  size  of  the  medicated 
sector. 

Gillette  say  the  Silkience  beauty 
shampoo  has  a  6  per  cent  sterling  share  of 
the  1983  haircare  market  and  the 
conditioner  a  13.2  per  cent  sterling  share 
putting  it  neck  to  neck  with  Cream  Silk. 
Gillette  UK  Ltd,  Great  West  Road, 
Isleworth,  Middlesex. 

ON  TV 
NEXT  WEEK 


Ln  London  WW  Wales  &  West  We  Westward 

M  Midlands  So    Souih  B  Border 

Lc  Lanes  NE   North-east  G  Grampian 

V    Yorkshire  A      Anglia  E  Eireann 

Sc  Scotland  U      Ulster  CI  Channel  Is 

C4  Channel  4 

All  areas 
All  C4  areas 
All  areas 
Bt 
Lc 

All  areas 
All  areas 
All  areas 
All  areas 
All  except  Ln,So,A,M 
Ln,Lc,Sc,G 
Lancome  Rouge  a  Levres  satin  lipslick: 

All  except  U,CI,E 
Maws  Wipers:  All  except  A,We,B,E,CI 

Optrex  lotion  and  drops:  All  areas 

Pampers  disposable  nappies:  All  areas 

Polaroid  Sun  cameras:  All  areas 

Polvfoam:  Ln,M,Lc,Y 
Polytint:  WW,NE 
Pond's  cold  cream:  Bt 
Savlon  liquid:  All  areas 

Scholl  Soft  Step  sandals:  All  areas 

Shine-on  heated  hood:  M,Lc,Y 
Silkience:  All  areas 

Zest  toilet  soap:  Y.NE.A 


Bt  Breakfast  Television 

All  Clear  shampoo: 
Bergasol  sun  lotion: 
Bodymist  deodorant: 
Cidal  soap: 
Cooper  Freshaire: 
Dentu-hold: 
Diocalm: 
Elasloplast  range: 
Gillette  ZR: 
Glints: 
Heatwave  styling  brush: 
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THE  COMPLETE 
HOME  HIGHLIGHTING, 
FROSTING  & 
STREAKING  KIT. 

Contains  all  your  customer  needs  to  Highlight, 
Frost,  and  Streak  their  own  hair  at  home. 
With  step-by-step  Instruction  Leaflet  showing 
six  great  ideas  to  brighten  hair. 


Contents  of  Kit 

High  Light  Bleach  Powder,  Cream  Peroxide 
Disposable  Cap  (similar  to  that  used  in 
hairdressers),  Two  Different  Size  Hooks, 
Development  Cap,  Disposable  Gloves, 
Applicator  Brush,  Step-by-Step  Instruction 
Leaflet. 


High  Light 


A- 

EXPORT  ENQUIRIES  WELCOME 


mnwtk 


d3!>td 


102  TANNERS  LANE  •  BARKINGSIDE  •  ILFORD  •  ESSEX 
1G6IQE 

lephone:  01-551 1027   Telex:  298681  COM  SER  G  JEROME  RUSSELL 


Rec.  Retail  Price £6.50 

PER  KIT 

If  you  have  any  difficulty  in  obtaining  this 
wonderful  new  product,  please  contact  us. 

....... 

High  Light  mail  order  form 

Please  send  No  Kits  (as  seen  in  this  advert, 


TICK 

TICK 

TICK 

Name 

12  KITS  =  £51.75  INC.  VAT  AND  P  &  P 
6  KITS  =  £26.91  INC.  VAT  AND  P  &  P 
3  KITS  =  £13.62  INC.  VAT  AND  P  &  P 


Company 


Address 


Signature 


Please  send  cheque  with  order  to: 

JEROME  RUSSELL  COSMETICS  LTD. 

102  TANNERS  LANE  •  BARKINGSIDE  •  ILFORD 

1G6  IQE 

•  Please  print  clearlv 


ESSEX 


Celebrate  with  us  the  Golden  Jubilee  of  Je  Reviens'  the 
:lassic  French  fragrance,  and  make  the  most  of  this  unique  oppor- 
unity  to  increase  sales  with  our  special  Jubilee  promotions. 

The  Jubilee  Perfume,  4Je  Reviens'  perfume  in  its  famous  blue  Ksoz  flacon 
vill  be  available  for  retail  at  a  special  celebratory  price  when  ordered  with 
he  following  products  as  part  of  our  total  Jubilee  promotion  package. 

The  Jubilee  Boule-  A  modern  replica  of  the  original  perfume  bottle, 
lis  delightful  boule  is  filled  with  Je  Reviens  Eau  de  Toilette  and  comes  in  a 
and-made,  beautifully  lined  presentation  box. 

The  Jubilee  Pendant  A  charming  miniature  boule  pendant,  plated 
1 22  carat  gold,  is  both  an  intriguing  and  practical  way  to  wear  Je  Reviens! 

This  attractive  and  highly  original  piece  of  jewellery  is  designed  to  be 
asily  replenished  with  a  few  drops  of  Je  Reviens'  perfume. 

The  Jubilee  Atomiser  Our  Jubilee  promotion  would  not  be  complete 
ithout  the  ever-popular  50ml.  Je  Reviens  Eau  de  Toilette  atomiser- now 
ffered  at  the  special  recommended  retail  price  of  £6.95  (normally  £10.95). 

Join  stores  like  Selfridges,  Harvey  Nichols,  Debenhams,  and  Dickins 
id  Jones  in  mounting  your  own  special  Je  Reviens' Jubilee  promotion. 

Superb  Promotional  Support  To  assist  sales,  we  offer  you  a  range 
publicity  and  point'of'sale  material,  which  can  include  personal" 
|ed  local  press  advertisements,  eye-catching  new  showcards,  and 
tractive  window  displays  -  all  featuring  WORTH  JE  REVIENS' 
e  special  Je  Reviens1  Jubilee  offers.         GOLDEN  JUBILEE  ]^g5 

Full  details  are  available  now  from  WOl 
1/orth  Perfumes  Ltd,  Magnolia  House, 


Celebrate  with  Je  Reviens.  the  classic  French 
fragrance  created  by  Les  Parfums  Worth,  Paris 
There  is  a  special  jubilee  presentation  of 
e  Reviens  Eau  de  Toilette  in  a  replica  of  the  origL. 
perfume  bottle  -  a  'Cnstal  Lalique'  boule  engraved 
with  stars  and  set  in  a  hand  made,  beautifully 
lined  box 

There  is  also  a  unique  perfumed  22ct  gold 


10  Thames  Road,  London  W4  3RG.  T-i  fiSSSSSF 

j  jt  ncviens  c^i  je  Keviens  whenever  necessary 

3  I  CW    C\C\  A     1  1  ^7  1  perfume  bottl.  And  you  can  now  purchase  Vsoi  of 

^lephone:  1)1-994  Z  J  / Z.  ,rhdrrnd  ^^^rleb^p™ 

There  is 

S~\  1  1     ,  J  .  A         plated  Je  Rev,,  WORTH  WEEK  AT  SELFRIDGES 

Or  simply  complete  and  return  the  *  isa  march  -  march 
-upon  below.      LESPARFUMS  «™ T^^fe 

WOK  1  Sellruliio  I  rJ..  Oxford  Street,  London  WIA  lABTcl  Ol-hlw  12  HI 

AT  Db 


WORTH 


APRIL  18th  —  i  28'"  MARCH  FOR  TWO  WEEKS 

iHnrvey  Nichols, Knightsbridge, London  SWl. 


PADIC   Oxford  Stre,    MAY  9th  —  MAY  21st 


rill-  note:  'Je  Reviens'  Jubilee  preparations  and  promotional  material  are  available  only  to  officially  appointed  stockists. 

N;  ,  Regent  Street,  WIA  1DB.  01-734  7070. 


hen  we  designed  the  new 
Freflo  teat,  we  didn't  just 
stop  there. 

We  designed  a  brand  new 
range  of  packaging  to  put  it  in. 

See-through  blister 
packs  that  keep  the  teat 
hygienically  sealed  from  the 
moment  it  comes  off  the  pro- 
duction line,  until  the  time  your 
customer  opens  it 

Each  pack  is  octagonally 
shaped  for  extra  strength  and 
protection.  Your  customers  can 
choose  between  the  single 
blister  pack  or  the  unique  new 
double  blister  pack. 

This  provides  an  exciting 
new  sales  opportunity  for  you. 

It's  the  only  one  on  the  market     

And  brings  the  cost  per  T7T)1I70TT  A  O  rlyl  TT7  T\  A\T 
teat  down  toahighly   £  KJ^Oll  AO    1  IXC/  JJt\l 

■"tsesa  THEY  WERE  BORN. 

Griptight,  phone  Karen  Brazier 


attractively  designed, 

the  new  packs  are  supplied  in    a  wider  flange  and  a  new 


outer  cartons  which  convert 
simply  and  neatly  into 
convenient  dispensers  to  give 
you  a  free  eye-catching  and 
highly  profitable  display. 


improved  shape  for  easier 
feeding. 

So  you  can  sell  it  with  con- 
fidence as  a  universal 
replacement  teat  for  any  make 


on  021-472  4211  for  a  free  copy 
of  our  latest  Trade  Catalogue. 


The  new-style  Freflo  teat  has    of  wide-necked  feeding  bottle. 

been  specially   NEW  STYLE  FEEDER 

designed  with    ^^EpT^x   PACKAGING  TOO! 


No  Griptight  display  would 
be  complete  without  the  new 
range  of  Freflo  feeder  packs. 
Stylish,  colourful  and  reflecting 
the  long-standing  quality  of  all 
our  products,  there  is  a  250  ml 
and  125  ml  polycarbonate 
feeder,  and  a  new,  improved 
240  ml  glass  feeder  with  teat 
cover. 

Plus  a  brand  newline.  The 
Freflo  accessory  pack  to  snap 
up  all  those  extra  replacement 
sales. 

For  full  details  of  all  these 
products  and  the  rest  of  the 
new-look  Nursery  range  by 


ebbbobmbsi 


A  RANGE  OF  PRODUCTS  BY  GRIPTIGHT 

Lewis  Woolf  Griptight  Ltd., 
Selly  Oak,  Birmingham  B29  7EE. 
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The  crisp  with  more 
dietary  fibre 

A  British  health  food  manufacturer  has 
launched  a  wholewheat  crisp  which  it  says 
is  lower  in  calories  and  higher  in  dietary 
fibre  than  potato  crisps. 

Wholewheat  crisps  (£0. 1 2)  have  3.3g 
of  dietary  fibre  per  packet  compared  to 
potato  crisps,  lg  and  1 14  calories  against 
155  found  in  a  packet  of  potato  crisps,  say 
Protein  Foods  (Health  Foods)  Ftd. 

"This  product  will  achieve  'significant 
sales'  in  the  specialist  health  food  and 
slimmers  markets,  says  the  company. 
"There  is  a  major  gap  in  the  market  for  a 
natural  food  snack." 

The  crisp  is  made  from  wholewheat 
flour,  groundnut  oil  and  sea-salt.  It  is 
available  in  a  ready  salted  potato  crisp 
flavour,  and  Protein  Foods  managing 
director  Mark  Whittle  says  plans  are 
afoot  for  more  choice. 

"It  all  depends  on  how  well  the  crisp 
sells,  maybe  we  will  launch  another 
flavour  in  three  to  six  months.  Roasted 
sesame  is  one  flavour  we're  keeping  in 
mind. " 

Promotional  support  for  the 
wholewheat  crisp  includes  Press 
advertising,  showcards  and  shelf  talkers. 

Mr  Whittle  adds:  "Potato  crisps  are 
one  of  the  major  snack  foods  in  this 
country.  It  was  my  ambition  to  produce 
an  alternative  that  had  the  same  appeal  in 
terms  of  ease  of  eating,  taste  and 
freshness  without  the  less  attractive  side 
effects."  Protein  Foods  (Health  Foods) 
Ltd,  Ramsay  Road,  Barn  field  Industrial 
Estate,  Tipton,  Birmingham. 


Seton 's  two  new  first  aid  products  for 
chemist-only  sale.  Care  (Pharmacy 
only,  £0.60)  is  an  antiseptic  cream 
containing  zinc  oxide  5  per  cent  wlw, 
boric  acid  1  per  cent  wlw  and  phenol  1 
percent  wlw.  Quench  (GSL,  £0.60)  is 
formulated  for  burns  and  scalds  and 
contains  aminacrine.  Supplied  in 
display  outers  of  12  the  products  are 
on  a  special  launch  offer  until  July  29. 
Seton  Products  Ltd,  Tubiton  House, 
Medlock  Street,  Oldham,  Lanes 


Solmin  on  test 
in  Yorkshire 

A  new  analgesic  for  OTC  sale  is  being  test 
marketed  by  Reckitt  &  Colman  in  the 
Yorkshire  TV  area.  Solmin  contains 
aspirin  300mg,  glycine  1 33mg  in  a  fast 
dispersing  base. 

The  tablet  disperses  on  the  tongue 
without  water  and  has  been  developed  in 
response  "to  both  the  changing  lifestyle 
of  busy  people  and  the  '80's  syndrome, 
the  tension  headache".  Solmin  is  blister 
packed  on  a  card  with  16  tablets  to  a  tube, 
to  retail  at  £0.68.  The  tube  has  a  child 
resistant  closure.  Reckitt  &  Colman 
Products  Ltd,  Pharmaceutical  Division, 
Dansom  Lane,  Hull  HU8  7DS. 


Pupa  launch 
a  'new  look' 


Pupa  Cosmetics  have  added  a  range  of 
individual  make-up  lines  and 
merchandising  units  in  a  bid  to  win  sales 
from  a  younger,  more  exclusive  market. 

Among  the  new  lines  are  a  lip  compact 
with  pull-out  mirror  available  in  12 
colours  (£2.95),  single  and  trio 
eyeshadows  (£2.95-£5.95)  (15  shades  have 
been  added  to  the  single  line  and  nine  to 
the  duos  and  trios)  while  blusher 
compacts  in  nine  shades  complete  the 


"new  look"  range. 

In  August  there  will  be  a  new  mascara 
selection  in  "creamy"  (£3.95)  and  "more 
lash"  (£4.50). 

Two  types  of  adjustable 
merchandising  units  are  available  in  the 
Pupa  livery  measuring  either  15in  x  12in 
or  24in  x  12in-18in. 

For  support  introductory  offers  will 
run  in  the  women's  Press  starting  from 
November  in  Woman.  A  small  eyeshadow 
pallet  holding  12  colours  will  be  on  offer 
for  around  £2.99.  Thomson  and  Joseph 
Ltd,  T&J  House,  1 19  Plumstead  Road, 
Norwich  NR1  4JT. 


Kids  from  Fame 
toiletries  range 

Jackel  International  are  to  distribute  a 
range  of  toiletries  under  the  Kids  from 
Fame  banner.  Under  licence  from  MGM, 
makers  of  the  television  programme,  the 
range  includes,  for  the  hair,  two 
highlighting  shampoos  for  normal  to  oily 
and  normal  to  dry  hair  (£0.85),  a 
highlighting  conditioner  (£0.85),  gold, 
silver  and  copper  instant  hi-lites,  wet  look 
gel  and  glitter  gel  in  gold,  silver  and 
multicolour  (all  £1 .25).  Also  available  are 
foaming  splash  foam  bath  (£1 .25)  and 
splash  cologne  (£1 .95). 

A  display  shipper  contains  quantities 
of  each  product  (trade  £60.46  excluding 
VAT,  retail  £104.85).  With  each  order 
retailers  will  receive  12  free  shampoos. 
The  television  programme  Fame  is 
currently  being  screened  through  to 
September  and  MGM  have  announced  a 
follow-up  series  is  on  the  cards. 

Manufacturers  of  the  range,  the  Funny 
Face  Co  wish  to  point  out  they  have  no 
connection  with  the  company  recently 
featured  on  "That's  Life"  established  by 
a  Mr  Billington  in  Lancashire  and  are  in 
touch  with  the  show  with  a  view  to 
clarifying  the  position.  Distributors  are 
Jackel  International  Ltd,  Kitty  Brewster 
Estate,  Blyth,  Northumberland. 

Unican's  TV  burst 

The  first  of  Unican's  television 
commercials  featuring  last  year's 
"Frenchman"  breaks  on  June  18  and 
runs  for  four  weeks. 

Unican  are  spending  £600,000  on 
advertising  and  promotional  support  for 
their  brands  this  year  —  20°7o  more  than 
last  year's  campaign,  says  the  company. 

The  commercials  will  be  seen  in  four 
new  regions  including  Granada  and  TV 
South,  while  being  repeated  in  the 
London  and  central  areas. 

"If  this  campaign  generates  enough 
sales  we  will  be  putting  an  even  bigger 
investment  into  television  advertising  for 
the  Autumn,"  said  a  Unican  spokesman. 
"We  are  hoping  to  double  our  sales  over 
the  next  two  years."  Unican  Foods  Ltd, 
Unican  House,  Central  Trading  Estate, 
Bath  Road,  Bristol  BS4  3 EH. 


THE  SCOTTISH  RETAIL  CHEMISTS  EXHIBITION 

The  McLellan  Galleries.  Sauchiehall  St.  Glasgow  10-12  July  1983. 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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COUNTERPOINTS 


Lipstick  that 
cares  for  the  lips 

A  cosmetic  lip  treatment  is  being  heralded 
by  manufacturers  Elizabeth  Arden  as  a 
breakthrough  into  a  new  area. 

The  treatment  is  called  Lip-fix  creeme 
(£4.95)  and  containing  an  ingredient 
Primilin  II  aims  to  moisturise  lips  so  that 
lipstick  can  be  worn  for  longer  periods. 
"It  performs  instantly  to  keep  lipstick 
precisely  where  it  is  applied  and  cushions 


tiny  vertical  lines  around  the  mouth," 
says  the  company.  It  conditions  lips  with 
a  dramatic  improvement  that  can  be  seen 
and  felt,  they  say.  The  condition  and 
texture  of  lips,  it  is  claimed,  will  improve 


NEW  STAIN  DEVILS 

A  devil  of  a 
range  from 


STAIN  REMOVER  RANGE 


Stain  Devils  are  a  range  of  10  stain  removers  that  have 
been  specially  formulated  to  shift  any  of  the  80  most 
common  household  stains.  Quickly  and  effectively 
Displayed  in  their  own  eye-catching  display  unit  and 


backed  by  consumer  leaflets  and  advertising  through- 
out the  influential  women's  magazines,  Stain  Devils 
represent  a  dynamic  new  sales  opportunity  for  you. 
Contact  Dendron  today. 


Dendron  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts.  WD1  7  J  J.  Tel:  (0923)  29251 


dramatically  in  14-21  days. 

Fragrance  free  with  no  discernible 
taste,  Lip-fix  has  been  clinically  and 
allergy  tested,  claim  Elizabeth  Arden.  It 
should  be  applied  morning  and  night  as 
part  of  the  regular  skincare  routine  and 
will  be  available  from  September. 

Arden  are  spending  VA  million  on  a 
Press  campaign  advertising  the  product  in 
women's  magazines  and  the  Sunday 
colour  supplements  from  September  to 
the  end  of  the  year.  There  will  be  in-store 
demonstrations  in  200  shops  having 
major  accounts  and  a  £1  voucher  towards 
the  purchase  of  an  Elizabeth  Arden 
skincare  product  will  be  given  away  with 
every  Lip-fix  from  September  until  the 
end  of  October.  Elizabeth  Arden  Ltd,  13 
Hanover  Square,  London  W1R0PA. 


Feet  first 


Crookes  Products  are  currently 
advertising  Mycota  for  the  first  time  in  a 
national  Press  campaign  which  runs 
through  to  the  end  of  July.  With  the 
banner  "Mycota  stamps  out  athletes  foot 
infection",  the  campaign  runs  in  the  Sun, 
Daily  Mail,  Daily  Express  and  News  of 
the  World.  Crookes  estimate  this  will  give 
them  80  per  cent  coverage  of  the  adult 
population.  For  POS  a  counter  top 
display  unit  holding  12  powders,  8  creams 
and  three  sprays  will  be  available. 
Crookes  Products  Ltd,  PO  Box  94,  1 
Thane  Road  West,  Nottingham. 

Natural  cookies 

Peanut  and  sesame  cookies  and  carob 
chip  cookies  (150g  packs,  £0.37)  are  now 
available  from  the  Health  &  Diet  Food 
Co.  Made  with  100  per  cent  wholemeal 
flour  and  all  natural  ingredients  the 
biscuits  are  available  in  outers  of  24.  A 
trade  launch  bonus  of  three  cases  for  the 
price  of  two  is  available.  Health  &  Diet 
Food  Co  Ltd,  Seymour  House,  79  High 
Street,  Godalming,  Surrey  GU7  I A  W. 

Fragrance  exclusive 
for  Selfridges 

Selfridges  are  bringing  a  new  French 
fragrance  into  their  perfumery 
department.  Called  Cafe,  it  is  to  be  sold 
exclusively  by  the  store  for  at  least  three 
months  before  being  made  available  to 
other  retailers. 

Cafe  is  offered  as  both  perfume  (at 
£9.95)  and  parfum  de  toilette  (from  £6.95 
to  £15.95)  with  a  range  of  toiletries  also 
available,  including  body  lotion  and 
deodorant  spray. 
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Two 

counter- 
measures 

.against 


diarrhoea 


Imodium 

loperamide  hydrochloride  2  mg 

for  the  rapid  relief 
of  diarrhoea 


Dosage  see  enclosed  leaflet 


_  m  m  TRADEMARK 

Imodium 

loperamide  hydrochloride  2  mg 

for  the  rapid  relief 
of  diarrhoea 

Dosage  see  enclosed 
leaflet 


New  handy  packs 
for  counter  prescribing 
from  Janssen. 


Furthei  mformati  s  available  on  request  from 

Kjl  |anssen  Pharmaceutical  Limited,  Jai  ssen  House,  Chapel  Street,  Marli  >w,  Bucl  s.  SL7 
t— 1  fel  Marlow  (06284)  71744  Telex:  847788 


Ann  McKechnie, 
Sales  Manager, 
John  Hamilton 
(Pharmaceuticals! 
Clydebank 
(041-952)  3261. 


Eric  Anderson, 
Retail  Development 
Manager,  Ayrshire 
Pharmaceuticals  Ltd., 
Kilmarnock 
(0563)  22248. 


I  Eric  Davis, 
Sales  Manager, 
William  Davidson  Ltd 
H  Aberdeen 
(0224)  873796. 


Norman  Dargue, 
Sales  Director, 
James  Taylor 
(Trongate)  Ltd., 
Dundee. 

Hall  Forster  &  Co.  Ltd., 
Newcastle-upon-Tyne 
(0632)  862911. 


Alan  Dawson, 
Numark  Manager, 
Ridley  (Wholesale 
Chemists)  Ltd., 
Carlisle  (0228)  24121 


Brian  Reeve, 
Sales  Manager, 
Bradford  Chemists' 
Alliance  Ltd., 
Bradford 
(0274)495821. 


Duncan  McKenzie, 
Depot  Manager, 
Macarthys  Ltd., 
Manchester 
(0204)  706516. 


Cyril  Westgarth, 
General  Manager, 
Raimes,  Clark  &  Co. 
Ltd., 

Edinburgh 
(031-554)  1551. 


David  Walker, 
Sales  Manager, 
Bleasdale  Ltd., 
York  (0904)  641 151. 


Frank  Worrall, 
Operations  Manager, 
Richard  Daniel 
&  Son  Ltd., 
Derby  (0332)  40671. 


David  Humphreys, 
Sales  Development 
Manager, 

E.H.Butler  &  Son  Ltd., 

Leicester 

(0533)  702881. 


Brian  Ingram, 
Depot  Manager, 
Macarthys  Ltd, 
Norwich  (0603)49251. 


Hamish  MacDonald, 
Depot  Manager, 
Macarthys  Ltd, 
Weedon,  Northants 
(0327)41101. 


V 

r  Harry  Carter, 
Depot  Manager, 
Macarthys  Ltd, 
Cambridge 
(0223)  241115. 


Enjoy  the  personal 
service  of  your  local 
NUMARK  Wholesaler  and 
the  combined  strength  of 
Britain's  largest  wholesaling 
group  offering  a  full  range  of  services. 

•  Comprehensive  OTC  and  ethical  service. 

•  Low  cost  distribution. 

•  Monthly  promotions. 

•  Continuous  national  advertising. 

•  Powerful  merchandising  materials. 

•  Management  and  marketing  advice. 

•  Site  assessment  and  shop  planning. 

•  Finance  for  business  development. 


Contact  your  local  wholesaler  for  all 
the  details,  or  Numark  Central  Office, 
Independent  Chemists  Marketing  Ltd., 
51  Boreham  Road,  Warminster,  Wiltshire 
BA12  9JU.Tel:  0985  215555. 


OMPREHENSIVE  SERVICE  TO  THE  INDEPENDENT  CHEMIST. 


COUNTERPOINTS 


promotions 
up  3pc 


Consumer  promotional  activity  is  on  the 
increase  says  the  latest  issue  of  Prompt  — 
a  promotions  report  on  the  cosmetic 
industry  published  by  John  Hogston 
Associates.  The  number  of  promotions  in 
the  first  four  months  of  1983  were  3  per 
cent  higher  than  in  the  same  period  in 
1982  as  bouyancy  returned  to  retail 
trading. 

The  report  notes  that  whereas 
fragrances  have  led  the  promotions  league 
since  1980  with  a  28  per  cent  share,  this  is 
now  being  challenged  by  the  skincare 
category.  In  the  first  four  months  of  1983 
skincare  products  accounted  for  almost 
26  per  cent  of  all  promotions  compared 
with  25  per  cent  for  fragrances.  And  the 
report  finds  that  the  gift  with  purchase 
promotion  is  gaining  in  popularity. 


A  fully  equipped 
ambulance  was 
recently  handed 
over  to  the 
Manchester  region 
of  the  St  John 
Ambulance  Brigade 
—  the  result  of  an 
Elastoplast  on-pack 
promotion.  On  hand 
at  the  official 
presentation  were 
some  members  of 
Manchester  United 
football  club,  and 
John  Reynolds, 
Smith  &  Nephew 
marketing  manager 


Looking  at  prices  the  report  calculates 
that  in  the  January-April  period  87 
companies  raised  their  prices  on  169 
brands  which  account  for  1 ,872  products. 
The  average  price  rise  for  cosmetics  was 
10.3  per  cent  —  twice  that  for  price 
increases  generally.  John  Hogston 
Associates  Ltd,  23  Golden  Square, 
London  Wl. 


'Bare  essentials' 
from  Mary  Quant 

The  Solar  Flair  collection  is  described  as  a 
range  of  bare  face  essentials  that  will 
encourage  a  healthy  glow  on  even  the 
most  wintery  of  complexions.  The 
collection  comprises  more  than  moisture 
(£2.95)  a  light  lotion  to  refresh  and 
nourish  sun-dried  skin.  Three  shades  are 
available  —  natural,  healthy  and  tan. 

Rock  pool,  sundial  and  shine  on  are 
the  three  shades  of  soft  machine  lip  pencil 
(£1 .95)  with  glosspot,  cranberry  and 
loganberry  the  three  shades  of  luscious 
lips,  natural  gloss  or  brush  over  lipstick 
(£1 .70).  Finally  for  the  eyes  there  is  eye 
gloss  (£2.20)  in  three  shades  —  cream, 
pink  and  golden  silk.  Mary  Quant 
Cosmetics,  75  Davies  Street,  London  WL 

Cedar  wood  Summer 
vouchers 

For  the  Summer  sporting  season  Goya 
International  are  introducing  two 
Cedarwood  promotions.  With  any 
purchase  from  the  Cedarwood  fragrance 
range,  consumers  will  receive  a  voucher 
entitling  them  to  a  free  antiperspirant 
stick,  bodyspray,  body  shampoo  or  lOOg 
talc.  Alternatively  the  voucher  can  be 
used  to  obtain  £1.50  off  any  other 
Cedarwood  purchase.  Merchandisers, 
showcards,  leaflets  and  shelfstrips  will 
support  the  promotion.  Also  available  is  a 


flashed  pack  of  the  antiperspirant  stick 
marked  £1 .09  —  this  represents  a  saving 
of  £0.26  on  the  recommended  retail  price. 
Goya  International,  Badminton  Court, 
Amersham,  Bucks  HP7  ODE. 

Hanimex  appoint 
NI  distributor 

Hanimex  UK  Ltd  have  appointed  Photo 
Distributors  Ltd  as  their  sole  Northern 
Ireland  based  wholesaler.  Photo 
Distributors  have  recently  moved  into 
new  premises  at  Hyde  Park  Industrial 
Estate,  Mallusk,  Northern  Ireland  (tel 
Glengormley  4361 1). 


Yardley  are  introducing  a  range  of  12 
mini  nail  enamels  (£0.50)  to  overcome 
the  problem  of  unfinished  bottles 
drying  up  and  enable  consumers  to 
experiment  with  more  colours.  In  all 
there  are  10  pearl  and  two  cream 
shades.  Yardley  of  London  Ltd,  Miles 
Grey  Road,  Basildon,  Essex 


Aapri  supply  hiccup 

The  50ml  size  of  Aapri  facial  scrub  is  in 
short  supply  due  to  "unprecedented 
consumer  response".  Two  sizes  are 
available  50ml  and  100ml.  Gillette 
anticipate  the  problem  will  be  rectified  by 
the  beginning  of  July.  Consumer  demand 
is  expected  to  rise  in  June  when  an 
advertising  campaign  breaks  in  the 
women's  Press  and  a  door-to-door  drop 
to  3.5  million  houses  is  undertaken. 
Gillette  claim  that  in  four  months  Aapri 
has  captured  a  6  per  cent  unit  share  of  the 
facial  cleanser  market.  Gillette  (UK)  Ltd, 
Great  West  Road,  Isleworth,  Middlesex. 

Snugglers  'birthday' 
celebrations 

To  celebrate  the  10th  "birthday"  of 
Curity  Snugglers,  Colgate  Palmolive  are 
running  a  promotional  programme  in  the 
Daily  Express  and  the  regional 
newspapers. 

The  hunt  is  currently  on  in  the  Daily 
Express  to  find  the  "Super  Father  of  the 
Year",  and  it  is  anticipated  that  the  result 
will  be  announced  on  June  21  —  Prince 
William's  first  birthday.  The  competition 
is  open  to  fathers  of  under  two-year-olds 
and  prizes  include  £1 ,200  in  cash, 
Snugglers  nappies  and  photographic 
portraits  by  a  leading  photographer. 
Mini-competitions  will  run  in  the  regional 
Press  and  prizes  include  a  £100  birthday 
hamper  and  Snugglers  nappies.  Colgate- 
Palmolive  Ltd,  76  Oxford  Street,  London. 

Own-label  Micropore 

Unichem  are  shortly  to  market  Micropore 
surgical  tape  under  their  own-brand  label 
following  an  agreement  with  3M  Health 
Care.  Unichem  Ltd,  Unichem  House, 
Cox  Lane,  Chessington,  Surrey. 
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GOING  NWONH 


In  three  months  Tri-Ac,  the  new  aene 
tr  itment  from  Gibbs  Pharmaceuticals,  captured  19% 
o|ts  test  market? 

It  achieved  its  success  through  being  the  only 
:r  itment  to  be  based  on  Ethyl  Lactate,  an  entirely 
v  anti-acne  agent. 

New  users  have  been  delighted  to  discover  that 
Acs  formula  makes  it  a  unique  treatment  that  is 
i  effective  and  gentle. 

Now  Tri-Ac  is  being  launched  nationally  with 
1,000,000  campaign,  using  the  same  successful 
advertising.  As  a  pharmacy  only  medicine,  Tri-Ac 
be  available  only  through  chemists.  So  stock  up 
v,  and  join  in  the  success  of  Tri-Ac  going  national. 


w 


 I  *l  »J     [I  LIMITED 

ibbs  Pharmaceuticals  Ltd.,  44  Portman  Square,  Ixjndon,  W1A  1DY 


•Independent  Audit  Nov/Dec  1982.Jan/Feb  1983. 


Reduces  redness 


Helps  prevent  spc 


CUM  IMATNgNT  IGTtON 

nm  $nm  and  torn 

or 

Reduces  redness 


Clears  spots  fast 


Helps  prevent  spoH 


COUNTERPOINTS  PRESCRIPTION 

SPECIALITIES 


New  formula  Vitavel 


Vitavel  syrup  (200ml  and  1  litre)  has  been 
replaced  by  a  new  sucrose-free 
formulation.  The  new  formula  product  is 
supplied  as  a  powder  in  amber  glass 
bottles,  and  has  a  shelf-life  of  three  years. 
The  powder  is  reconstituted  with  water  to 
1 50ml  and  will  remain  stable  for  30  days. 
Pharmacies  are  being  notified  of 
arrangements  for  exchange  of  stock  of  the 
syrup,  which  is  no  longer  available.  All 
prescriptions  and  counter  requests  should 


be  met  with  the  new  formulation  (NHS 
price  £1 .39,  rsp  £2.40  for  150ml)  say  the 
manufacturers.  Bencard,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD. 

Paramax  in  blisters 

Beecham  are  introducing  Paramax  tablets 
in  blister  packaging.  Each  pack  of  108 
tablets  contains  six  blister  strips  of  18 
(NHS  price,  £10.08),  and  will  replace  the 
current  100  tablet  bottle  pack.  Beecham 
Research  Laboratories,  Great  West  Road, 
Brentford,  Middlesex. 


The  tonic  to  give  relief 
from  life's  little 
ups  and  downs 


Labiton  is  formulated 
to  overcome  tiredness  and 
listlessness.  It  also  contains  Vitamin  B] 
to  make  up  deficiency  resulting 
from  recent  illness  or  anorexia. 

Recommend 

LABITON 


Kola  &  Vitamin  tonic 


the  pleasant  way  to 
ease  life's  little  problems 


Laboratories  for  Applied  Biology  Limited 
91  Amhurst  Park,  London,  N165DR 


Labiton  is  d  trademark 


Mygdalon  tablets 

DDSA  have  introduced  a  branded  generic 
metoclopramide  lOmg  formulation  called 
Mygdalon.  Available  in  packs  of  100 
(£4.70  trade)  and  500  (£22.25  trade),  the 
tablets  are  round,  white,  engraved 
"Mygdalon"  on  one  side  with  a  single 
break  line  on  the  reverse,  and  contain 
lOmg  metoclopramide  as  the 
monohydrochloride.  DDSA 
Pharmaceuticals  Ltd,  310  Old  Brompton 
Road,  London  SW5  9JQ. 

Asilone  and  Mucodyne 
ranges  rationalised 

The  300ml  packs  of  Asilone  gel  and 
suspension  have  been  discontinued, 
leaving  the  500ml  pack  as  the  major 
dispensing  pack  once  stocks  of  the  300ml 
are  exhausted.  All  other  packs  remain 
available. 

Berk  Pharmaceuticals  have  also 
discontinued  the  200ml  pack  of 
Mucodyne  syrup,  and  say  that  a 
promotional  thrust  over  the  Summer, 
including  direct  mailing  to  GPs  and 
hospital  doctors  and  advertisements  in  the 
medical  Press,  will  emphasise  the 
availability  of  the  300ml  pack.  All  other 
packs  remain  available.  The  pack 
rationalisation  reflects  an  increase  in 
Asilone  500ml  and  Mucodyne  300ml 
prescriptions,  say  Berk  Pharmaceuticals 
Ltd,  St  Leonards  House,  St  Leonards 
Road,  Eastbourne,  Sussex  BN21  3YG. 

'A'  packs  from  Ortho 

The  "B"  packs  (tube  only)  of  Aci-jel, 
Sultrin  and  Ortho  Dienoestrol  cream  have 
been  discontinued.  When  stocks  are 
exhausted  orders  will  be  met  with  the 
"A"  pack.  Ortho-Cilag  Pharmaceutical 
Ltd,  Saunderton,  High  Wycombe,  Bucks. 

Bellergal  discontinued 

Sandoz  are  to  discontinue  Bellergal  and 
Bellergal  Retard  in  August  as  they  are 
barbiturate-containing  combination 
products.  Use  of  these  type  of  medicines 
is  under  review,  says  the  company,  and  it 
feels  discontinuation  would  be 
appropriate.  The  medical  profession  has 
been  informed.  Sandoz  Products  Ltd,  PO 
Box  Horsforth  4,  Calverley  Lane, 
Horsforth,  Leeds  LS18  4RP. 
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mepfPe  penetrates  the  skin 
smoothly  and  effortlessly  almost 
without  resistance." 


SURETY  OF  INDIVIDUAL  SYRINGE  AND  NEEDLE  STERILITY:  because  each  TERUMO  syringe  and  needle  (inside  and  outside) 
remains  securely  sterile  in  its  transparent,  supple,  highly  resistant  polyester  ribbon  pack,  which  is  impervious  to  humidity,  mould,  bacteria 
and  other  factors. 

TERUMO  needles  and  syringes  are  sterilized  by  ethylene-oxide  gas  and  tested  to  ensure  against  pyrogenicity  and  toxicity. 

COLOUR  CODING:  All  TERUMO  needles  and  needle/ syringe  combinations  are  colour  coded  according  to  international  standards 
(I  S  O.)  for  ease  and  surety  of  identification  control. 

GIVES  CHOICE  OF  SYRINGE. 


Conventional  single-use  syringe  with 
detachable  needle 


Single-use  syringe  with  embedded  needle  means 
greater  convenience  and  no  deadspace 


Please  clip  the  coupon  opposite  and  send  to 


(C^BQreT)  by  ^and  jRocKet-  Sharps  Way, 
 — • ^  Hitchin,  Herts,  England  SG4  OJA. 


Telephone:  0462  58871  Telex  82482 


TERUMO  CORPORATION  BRUSSELS  BRANCH  BELGIUM 
TERUMO  EUROPE  N  V  BELGIUM 


PLEASE  SEND  ME  FURTHER  DETAILS  AND  ALSO  A  SAMPLE  OF  THE 

(JZ>1BQ^>  U100  DISPOSABLE  SYRINGE  3673 
1ml.  INSULIN  +  27G  x  y?"  EMBEDDED. 

NAME  

ADDRESS   
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Name* 


Remove  the  name  from  the  world's  fines 
blade,  and  it  would  still  be  unmistakably  oursj 
Research  and  investment,  year  in,  yea 
out,  continually  give  us  the  edge  over  the  res! 
The  keenest  blades.  The  closest  shaves. 

Our  advertising  has  underlined  our 
technical  excellence,  with  powerful  image 
on  TV  and  in  the  press. 


Research  has  proved  it  to  be  the  mo 


nemorable  and  believable  in  the  field  of 
shaving.  So  you  won't  be  surprised  to  hear 
nat  we're  about  to  spend  a  further  two  million 
■ounds  on  advertising  in  the  next  12  months. 

Even  though  over  70%  of  the  double 
dged  market  still  resides 
rith  just  one  name.  M^^/NSON 
Ours.  0b^woRD*4^1 


The  name  on  the  world's  finest  blades. 


Dermidex 
has  its  peak  sales 
in  the  Summer . . . 
with  peak  ✓ 
advertising  too! 


\v_ 
A  ***** 


*  Over  60%  of  consumer  sales  in  the  five 
peak  summer  months 

*  A  £200,000  Press  campaign 
spanning  the  summer  months 
PLUS  a  special  campaign 
to  Health  Visitors  and  Community  Nurses 

*  Were  you  one  of  the  20  to  30%  of  chemists 
who  were  OUT  OF  STOCK  last  year  when 
demand  was  at  its  greatest.  Don't  miss  out 
this  year- order  now1 

*  AS  STOCKS  OF  BOTTLES  RUN  OUT  - 
WE  ARE  INTRODUCING  NEW  TUBE 
PACKS  (30g  and  50g)  DURING  THE 
SUMMER  (See  illustration) 

*  Every  order  carries  the  full  International 
Laboratories  Guarantee 

TIME  TO  TAKE 

DI  JUDEX 

—seriously 


I? 
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SHOPFITTING 


Sell  more  using  the  'seven 
rights  of  retailing' 

Shopfitting  today  should  offer  far  more  than  a  simple, 
equipment-based  service  to  'smarten  up'  a  shop  with 
new  shelves  and  counters.  A  refit,  says  Geoff  Hilton, 
Northfleet  Group  marketing  manager,  provides  a 
unique  opportunity  to  carry  out  a  full  'marketing  audit' 
of  the  total  business  to  ensure  it  achieves  the  'Seven 
Rights  of  Retailing'.  In  this  article  Mr  Hilton  further 
expands  the  concept. 


The  Distributive  Industries  Training 
Board  first  set  down  those  seven  retailing 
rights,  says  Mr  Hilton.  Those  "Rights" 
state  that  a  successful  retailing  exercise 
will  offer:  the  right  goods  ( 1 );  of  the  right 
quality  (2);  at  the  right  price  (3);  at  the 
right  time  (4);  in  the  right  place  (5);  in  the 
right  quantity  (6),  and  in  the  right  way  (7). 

Any  shopfitting  organisation  worth  its 
salt  should  be  able  to  offer  advice  on  the 
last  three  points,  while  the  professional 
retail  display  consultant  will  also  have  a 
valuable  knowledge  and  understanding  of 
the  first  four  "rights"  listed  above. 
Working  together,  the  retailer  and  the 
competent  shopfitter  should  therefore 
move  beyond  "a  new-shelves-for-old" 
formula  to  devise  a  total  merchandising 
package  which  will  have  a  far  more 
beneficial  effect  on  the  business  than  a 
straightforward  equipment  revamp. 

Commercial  factors 

Although  the  two  articles  in  this  series 
concentrate  on  in-store  layout  and  display 
techniques,  it  should  be  emphasised  that 
effective  merchandising  always  begins 
outside  the  shop.  Various  commercial 
factors  should  be  fully  investigated  prior 
to  the  fitting  out  or  refit  of  any  shop 
which  will  examine:  — 

□  The  position  of  the  shop  and  its 
proximity  or  otherwise  to  facilities  which 
might  influence  buying  patterns. 

□  The  competition  in  the  same  class  of 
trade  and  among  other  types  of  retailers 
in  the  area. 

□  Socio-economic  groupings. 

□  The  age  profile  of  the  surrounding 
population. 

All  of  these  factors,  of  course,  will 
influence  the  image  to  be  projected  and 
the  shopfitting  treatments  used,  the  type 
of  merchandise  which  is  stocked  and  the 
display  methods  employed  to  project  the 
goods  on  sale. 

Against  all  this  hard-nosed  market 
research,  it  is  also  worth  remembering 
that  there  are  no  absolute  rights  and 
wrongs  in  merchandising,  only  a  variety 


of  techniques  and  methods  which  appear 
to  work  better  than  others.  In  shopfitting 
terms,  unfortunately,  there  is  no  magic 
formula  to  maximise  sales.  Even  the 
grocery  multiples  —  the  traditional  big 
spenders  on  merchandising  research  —  all 
differ  in  their  approach  to  the  subject. 
That  is  why,  at  the  end  of  the  day,  a 
Sainsburys  looks  very  different  from  a 
Tescos,  which  is  in  turn  totally  removed 
from  a  Fine  Fare,  and  so  forth. 

Categorising  merchandise 

Before  moving  on  to  discuss  a  typical 
"before"  and  "after"  shop  layout,  the 
question  of  merchandise  positioning  must 
be  examined.  Here  again  there  is  no  ideal 
blueprint  but  we  do  need  a  logical 
approach  to  laying  out  the  merchandise  in 
the  shop.  We  do  this,  of  course,  by 
dividing  the  entire  stock  into  commodity 
groups  and  then  classifying  each 
according  to  demand,  impulse, 
convenience  or  specialist  categories. 

Although  these  terms  may  be  familiar, 
it  is  worth  recapping  on  them  as 
definitions  do  tend  to  vary  from  one 
organisation  to  another. 

The  following  terms  are  used  by  the 
DITB:  — 


□  Demand  —  items  which  cause  a 
customer  to  enter  a  shop  with  a  pre- 
determined and  firm  intention  of  buying. 

□  Impulse  —  items  for  which  the 
decision  to  buy  is  made  after  the  customer 
has  entered  the  shop. 

Q  Convenience  —  a  labour-saving,  more 
convenient  alternative  to  a  demand  or 
impulse  product. 

□  Specialist  —  a  category  of  merchandise 
for  which  a  particular  shop  is  especially 
well  known. 

If  major  demand  items  are  missing 
from  the  shelves,  customers  will  go 
elsewhere  for  their  major  shopping 
requirements.  It  is  also  worth  noting  that 
demand  lines  can  be  brands  as  well  as 
product  groups  (eg  Heinz  baked  beans, 
Kleenex  tissues,  Johnsons  baby  powder, 
etc)  and  this  should  be  catered  for  in  stock 
purchasing  routines.  Impulse  items  tend 
to  be  high  margin  goods  and  the  same 
applies  to  convenience  lines.  Specialist 
merchandise  is  very  important  as  this  can 
provide  a  particular  draw  to  an  individual 
shop  and  set  it  apart  from  its  competitors. 

M  e  r  c  h  a  n  til  i  s  i  n  gpositioning 

Having  grouped  the  merchandise,  it  is 
essential  that  the  various  categories  of 
stock  are  correctly  positioned  within  the 
overall  shop  layout.  Generally  speaking, 
demand  items  should  be  sited  to  draw 
customers  across  the  sales  floor  to  the 
furthest  point  of  the  shop.  Customers  can 
then  be  attracted  by  impulse  merchandise 
on  their  way  to  demand  lines  and,  having 
been  tempted  to  make  an  impulse 
purchase  while  moving  through  the  shop 
to  the  "prime"  purchase,  the  customer  is 
then  free  to  consider  displays  of  specialist 
items  in  an  unhurried  atmosphere  away 
from  the  main  sales  area. 

Clearly,  one  customer's  specialist 
choice  is  another's  demand  item,  so  these 
are  only  general  principles  which  require 
much  thought  to  achieve  a  successful 

Continued  on  pl092 


Theakers  Chemist, 
Hastings:  a  well  laid 
out  and  presented 
shop,  says  Geoff 
Hilton,  and  an 
example  of  the  'way 
ahead  to  increased 
profitability' 
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Shopfitting  continued  from  pl091 

Allocation  of 
shelf  space 

"merchandise  mix".  But,  as  a  starting 
point  for  designing  the  shop  layout,  the 
concept  of  demand,  impulse  and  specialist 
areas  is  a  useful  theme  to  develop. 

The  question  of  how  much  "shelf 
space"  to  devote  to  particular  groups  of 
products  will  again  vary  according  to  the 
area  in  which  the  shop  is  located,  socio- 
economic considerations,  customer  age 
profile,  and  so  forth.  The  linear  footage 
given  to  individual  commodities  will  also 
depend  on  the  total  space  available  in  the 
shop,  the  stock  turn  on  individual  items 
and  profit  margins  —  all  of  which  will  be 
available  from  the  shop's  trading 
analysis.  The  following  example  shows 
how  to  calculate  the  space  allocation  per 
stock  category: 

Total  linear  footage  available  on 
display  fixtures  =  90ft 

Product  X  warrants  10  per  cent  of 
available  space 

.'.The  linear  run  required  is  TVU(|X  90  =  9ft 
Other  factors 

Once  the  traffic  flow  is  organised  along 
these  lines,  the  customer  will  then  be 
exposed  to  the  total  stock  range  in  the 
correct  positions  and  in  the  right 
quantities.  The  proprietor  must  then 
consider  other  priorities  such  as  security. 
With  high  value  goods,  the  need  for 
logical  siting  of  the  merchandise  must  be 
balanced  by  the  need  to  safeguard  high- 
risk  stock. 

Changing  seasons  and  altering 
fashions  or  tastes  will  mean  that  some 
classes  of  merchandise  must  be  positioned 
differently  as  they  shift  from  demand  to 
specialist  categories,  and  it  is  important 
that  a  planned  programme  for  the  year  is 
developed  for  siting  merchandise  in  the 
appropriate  position  according  to 
seasonal  demands.  This  can  only  be 
achieved  satisfactorily  if  the  display 
equipment  employed  is  sufficiently  strong 
and  flexible  to  allow  such  changes  to  be 
made  quickly  and  easily. 


Too  many  retail  designers  today 
interpret  the  design  function  as  a  means 
of  creating  a  good  looking  interior  for  its 
own  sake.  Nothing  could  be  further 
removed  from  the  true  requirement  of  a 
successful  design  —  namely,  the  skilful 
deployment  of  resources  to  enhance  the 
sales  and  profitability  of  any  retail  outlet. 

Designer's  repertoire 

Layout  is  only  one  of  the  elements  in  the 
designer's  repertoire.  The  principles 
described  above  are  all  based  on 
established  merchandising  precepts  which 
have  been  proved  to  work.  They  provide 
one  of  the  keys  to  increased  sales  which, 
in  turn,  offer  retailers  the  way  ahead 
towards  a  more  profitable  and  secure 
future  in  today's  competitive  retailing 
climate. 

These  principles  are  all  incorporated 
in  the  refit  described  below.  Of  course,  no 
two  shops  are  alike  and  each  needs  to  be 
studied  in  detail  to  accommodate  its  own 
peculiarities  —  the  awkward  columns,  the 
badly  sited  stairs,  the  odd-shaped 
extension,  and  so  forth. 

Re-planning 
a  layout 

The  accompanying  diagrams  show  the 
existing  layout  of  a  fairly  typical  chemist 
shop  (Plan  A)  and  how  it  was  re-planned 
to  take  account  of  the  points  discussed  in 
this  article  (Plan  B). 

Points  to  note  in  the  existing  floor 
plan  (A)  include: 

1 .  The  layout  does  not  provide  a  clear 
route  for  the  customers  to  follow  once 
inside  the  shop. 

2.  The  window  display  and  transverse 
gondola  obstruct  the  view  of  the  shop's 
interior  from  the  street.  The  majority 
opinion  today  is  that  an  overall  view  of 
the  shop  interior  is  more  important 
than  focusing  attention  on  selected 
groups  of  merchandise  in  the  window. 

3.  An  indiscriminate  use  of 
manufacturers'  stands  (which  will  be 
discussed  in  Part  II  of  this  article)  has 
resulted  in  a  cluttered  and  confusing 
layout. 


PLAN  A 


dispensary 


o.t.c.  medicines 


■a  s 
o-o 

-Q  O 


i-4) 

■55 


a  a 


£  counter 


o 

manufacturers 

/~\  „stands 

o  o 


toiletries 


4.  Too  much  potential  sales  space  is  taken 
up  by  the  dispensary  and  the  long, 
narrow  shape  of  this  facility  involves 
an  unnecessary  amount  of  walking  on 
the  part  of  the  pharmacist. 

5.  Baby  products  are  positioned  too  far 
inside  the  shop,  away  from  the  window 
where  mothers  can  keep  sight  of  their 
prams  on  the  pavement. 

6.  Bulky  paper  products  are  sited  too 
early  in  the  traffic  flow,  which  means 
that  customers  will  fill  their  baskets  or 
hands  soon  after  entering  the  shop, 
thus  inhibiting  further  purchases. 

7.  There  is  no  clear  definition  between 
demand,  impulse  and  specialist  lines 
within  the  existing  layout. 

8.  The  single  cash  point  towards  the  rear 
of  the  shop  will  result  in  lost  sales 
opportunities  over  much  of  the  selling 
area. 

Continued  on  p!095 


Don't  you  think  his  skin  deserves 
a  little  protection?     — ;  - 


One  antiseptic  healing  cream  gives  babies  all 
the  protection  they  need.  It's  Sudocrem. 
Specially  made  to  soothe  sore  skin 
Recommend  it  for  nappy  rash,  knowing  that 
many  doctors  and  health  visitors  do  the  same. 
Display  it,  knowing  it  leads  to  high  demand  - 
and  even  higher  profits. 

Make  sure  you  keep  Sudocrem  in  stock. To  give 
your  customers  the  protection  they  deserve. 


SudocrerU 


"SEPTIC  HEALING  f**^ 


David  Anthony  Pharmaceuticals  Limited 

=>4  <  rosby  K..,ui  North,  I  iwrpool  I  22  4QI) 


Napkin  Rash  •  Eczema  •  Pressure  Sores 
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BURN  CREAM 


We  first  introduced  you  to  Tubigrip,  think  how  successful 
that's  turned  out  to  be.  Now  we're  introducing  you  to  two 
new  products,  Quench  and  Care. 


(~GX<2 

^^^^^ 

ANTISEPTIC  CREAM 

The  first  is  expected  to  become  leader  in  a  whole  new 
market  for  burn  cream. 

The  second,  an  antiseptic,  has  a  potential  target  market 
of  73%  of  all  mothers. 

Both  have  been  heavily  researched  and  both  will  take 
hefty  amounts  out  of  their  respective 
multi-million  pound  markets.  ^® 

So  don't  get  burnt,  get  stocked  up  ^^t?  HJll 
to  meet  demand.  thetubigrip'people 


Seton  Products  Ltd.,  Tubiton  House,  Oldham  OLI  3HS.  Tel:  061  -652  2222  Telex:  669956. 


Pure  Fruit.  Its  going 

to  be  big. 


1 


With  no  added  s 


Pure  Fruit.  A  new  range  of  pure  fruit  baby  foods  from  Heinz  that's  going  to  be 

very  big  indeed. 

Because  Pure  Fruit  is  the  only  range  that  offers  mothers  a  completely  pure  fruit 
product,  with  nothing  taken  away  and  (most  important)  no  added  sugar.  There  are  6 
delicious  flavours -just  enough  to  give  mothers  the  variety  they  want  for  their  babies, 
but  for  little  more  tnanl  foot  of  shelf  space. 

Its  just  what  mothers  have  been  asking  us  for.  And  we'll  be 
telling  them  its  arrived  in  full-colour  magazine  ads-— ^ 
and  a  national  thirty-second  TV  commercial  we  I 
know  they're  going  to  love.  ■^^U  M^^? 

And  we're  sure  you  wouldn't  want  to     "~"  ^^^^ 
disappoint  them.  ^T^IN^^  M 


SHOPFITTING 


PLAN  B 


Continued  from  pl092 


The  redesign  and 
its  benefits 

In  redesigning  the  shop,  the  proposed 
layout  (B)  achieves  the  following: 

1 .  A  clear  traffic  route  has  been 
established  for  customers  to  follow.  As 
shoppers  tend  to  move  in  a  clockwise 
direction  in  a  shop,  the  revised  layout 
encourages  them  to  pass  every  display 
of  merchandise. 

2.  The  window  display  has  been  reduced 
and  the  main  feature  from  the  outside 
is  now  the  shop  itself  which  will  attract 
more  passing  trade. 

3.  A  promotional  area  for  seasonal  offers 
has  been  placed  just  inside  the  entrance 
to  increase  impulse  purchases. 

4.  The  twin  gondolas  behind  the 
promotional  displays  are  used  for  small 
pack  lines  —  such  as  toiletries,  tooth 
care  products,  creams  and  cleansers  — 
which  are  more  suitable  for  low-level 
gondola  presentation  than  in  large- 
scale  wall  unit  displays. 

5.  Specialist  goods  (home  brew  kits, 
photographic  goods,  electrical  items, 
etc.)  are  now  positioned  in  an  area 
where  customers  can  browse  without 
impeding  the  main  traffic  flow. 


6.  The  surgical  section  is  now  sited  close 
to  the  OTC  counter  where  advice  can 
be  sought  and  given. 

7.  An  additional  cash  point  near  the  exit 
will  enable  impulse  purchase 
opportunities  to  be  exploited  as 
customers  leave  the  shop  during  peak 
shopping  periods.  This  applies 
especially  to  items  from  the  cosmetics 
display. 

8.  The  compact  size  and  shape  of  the 
dispensary  permits  the  pharmacist  to 
reach  his  or  her  entire  stock  within  one 
step  of  the  work  station. 

9.  There  is  a  more  logical  deployment  of 
stock  between  demand,  impulse  and 
specialist  categories  in  the  revised 
layout. 

Next  steps 

We  have  now  laid  out  our  floor  plan, 
classified  the  major  product  groups 
according  to  the  buying  motivation, 
calculated  the  linear  footage  required  for 
each  and  positioned  the  merchandise  in 
the  shop.  From  this  point,  one  can  move 
confidently  forward  to  consider  the 
various  techniques  involved  in  the 
effective  presentation  of  merchandise. 
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Pari  II:  Sharpening  up  on  merchandise 
presentation,  will  appear  shortly.  The 
Northfleet  Group  have  further 
information  available  on  the  Showrax 
range  of  shopfitting  equipment  and 
services  at  Tower  Works,  Lower  Road, 
Gravesend,  Kent  DAI  1  9BE. 


EQUIPMENT 


Sirius:  'world's 
smallest'  copier 


100  sheets  and  up  to  19  continuous  copies 
can  be  produced  at  one  time.  At  the  heart 
of  both  systems  is  a  sealed  disposable 
cartridge  which  contains  a  copy  drum  and 
all  necessary  toner  materials.  Each 
cartridge  will  produce  about  2,000  copies. 
Cartridges  are  available  to  give  copies  in  a 
range  of  three  colours  —  black,  brown 
and  blue.  ACT's  dealers  will  be  stocking 
spare  cartridges  and  paper  supplies  and  a 
repair  service  will  be  provided  by  ACT's 
computer  maintenance  division.  ACT 
(Office  Products)  Ltd,  Shenstone  House, 
Dudley  Road,  Halesowen,  West  Midlands. 


Chubb  Security  Installations  have 
introduced  this  eight-section  security 
cash  drawer  to  accommodate  the  new 
£1  coin.  Chubb  Security  Installations 
Ltd,  Ronald  Close,  Kempston,  Bedford 


Towelaire  Mercury 
hand  dryer 

An  automatic  warm  air  hand  and  face 
dryer  called  the  Towelaire  Mercury  has 
been  introduced  by  Towelaire 
International.  By  placing  the  hands  below 
the  air  outlet,  an  infra-red  sensor  activates 
both  the  motor  and  element.  The  machine 
continues  to  operate  until  three  seconds 
after  the  hands  have  been  withdrawn. 

The  machine  consists  of  a  2.4kw 
element  giving  an  air  temperature  of 
65°C.  The  outer  case  is  made  of  tough, 
fire  retardant  plastic,  and  secured  to  the 
steel  chassis  by  tamper  proof  screws.  A 
grille  prevents  finger  access  to  the 
element,  and  both  motor  and  element  are 
protected  by  thermal  overload  cut-out. 

It  is  also  "impossible"  to  jam  or 
otherwise  abuse  the  infra-red  sensor  so 
that  it  operates  for  more  than  two 
minutes,  say  the  manufacturers.  The 
Mercury  has  a  three  year  warranty  and 
can  be  purchased  outright  for  £165 
(  +  VAT),  leased  or  rented.  Towelaire 
International  Ltd,  4  Hedging  Lane 
Industrial  Estate,  Tain  worth,  Staffs. 


The  "world's  smallest  plain-paper 
copier"  is  the  first  new  product  from 
ACT's  newly  formed  office  equipment 
subsidiary.  Distribution  will  be  through 
ACT's  national  network  of  400  micro- 
computer dealers. 

The  copier  comes  in  two  forms:  the 
Sirius  PC16(£599),  a  manually  fed 
version  measuring  just  16  x  18  x  7.2in; 
and  the  Sirius  PC32,  a  slightly  larger  and 
more  sophisticated  multiple-copy  model. 

Both  machines  are  being  sold  under 
licence  from  Canon,  and  will  reproduce 
onto  plain  paper,  ranging  from  airmail 
paper  to  card.  Metallic  surfaces  and  film 
for  overhead  projection  are  also  suitable. 
A  floating  pressure-sensitive  roller  adjusts 
automatically  to  these  varying  media 
thicknesses,  and  the  straight  "path" 
through  the  machine  ensures  jam-free 
operation. 

The  PC32  model  accommodates  an 
A4  plain  paper  cassette  for  continuous 
multiple  copying.  The  cassette  holds  up  to 
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Steady  growth 
predicted  for 
sanpro  market 

Slow  but  steady  growth  is  predicted  for 
the  sanitary  protection  market  in  the 
latest  Retail  Business  report.  Data  shows 
that  by  1991  the  UK  population  of  women 
aged  between  15  and  44  will  grow  by  one 
million  —  a  10  per  cent  increase. 

While  tampons  are  expected  to 
increase  their  share  of  the  market  looped 
towels  will  virtually  disappear.  For  the 
future  the  report  suggests  brand  loyalty 
will  become  less  important  as  consumers 
experiment  with  different  brands  —  to  the 
benefit  of  own-brand  labels. 

Looking  at  the  market  in  the  1979-82 
period  the  report  finds  that  sanpro  sales 
have  remained  bouyant.  "Prior  to  1979 
sales  increased  by  3-5  per  cent  annually 
.  .  .  while  a  lower  average  growth  rate  of 
around  two  per  cent  has  been  recorded  in 
volume  terms  between  1978  and  1982." 

In  1977  the  market  was  worth  £58m  at 
rsp  (towels  £38m,  tampons  £20m)  rising 
by  1982  to  £95m  (towels  £59m,  tampons 
£36m).  Towels  being  more  expensive  than 
tampons  have  a  larger  share  of  the  market 
value  than  volume.  In  1977  towels  had  a 
58  per  cent  volume  share  of  the  market 
and  a  65  per  cent  value  share  and  in  1982 
57  and  62  per  cent  respectively. 

The  biggest  sanpro  changes  that  have 
occured  over  the  past  five  years  have 
taken  place  in  the  towel  market.  Looped 
towels  which  in  1977  accounted  for  half 
of  all  towel  sales  now  have  an  18  per  cent 


share  of  the  towel  market.  Press-on 
towels  which  accounted  for  40  per  cent  of 
the  towel  market  in  1977  now  have  a  66 
per  cent  share  while  special  garment 
towels  have  virtually  disappeared. 

Mini  pads  have  increased  their  market 
share  from  4  to  17  per  cent  although  the 
report  notes  that  there  is  still  confusion  in 
the  consumer's  mind  over  the  difference 
between  mini  pads  and  panty  liners. 
Meanwhile  Lil-lets  and  Tampax  account 
for  94  per  cent  of  the  tampon  market. 

Of  the  companies  involved  in  the 
market  Lilia-White  have  a  31  per  cent 
share  of  sanpro  sales,  Kimberly-Clarke  13 
per  cent,  Tampax  27  per  cent  and 
Johnson  &  Johnson  and  Bowater  Scott  8 
per  cent  each. 

Boots  take  25pc 

The  advent  of  one  stop  shopping  has 
adversely  affected  sanpro  sales  through 
independent  retailers.  While  Boots 
account  for  one  quarter  of  sales,  the  top 
six  grocery  multiples  are  now  estimated  to 
sell  around  21  per  cent  of  sanpro  while 
independent  chemists  and  grocers  have  16 
and  9  per  cent  shares  respectively. 

Advertising  expenditure  in  1977  stood 
at  £2m  rising  to  £4. 8m  by  1982  when 
Tampax  and  Lil-lets  received  the  heaviest 
support  (£850,000  and  £640,000 
respectively).  Television  advertising  was 
experimented  with  in  1980/81  but  has 
since  been  banned  by  the  IBA  following 
consumer  complaints.  Womens 
magazines  are  now  the  main  vehicle  for 
such  advertising  while  commerical  radio  is 
proving  a  success  in  reaching  younger 
consumers.  Kimberly-Clark  have  received 
awards  for  their  campaign.  Retail 
Business  (June  1983),  Spencer  House,  27 
St  James's  Place,  London  SW1 A  INT. 


Purchase  prescribable 
shampoos,  says  Bulletin 

It  is  simpler  and  cheaper  to  buy  some 
prescribable  shampoos  without  a 
prescription,  according  to  the  latest  Drug 
and  Therapeutics  Bulletin. 

Tar  shampoos  and  some  antiseptic 
shampoos  help  in  psoriasis  and 
seborrhoeic  dermatitis  but  convincing 
data  are  sparse  and  hardly  any  studies 
have  compared  different  products,  says 
the  Bulletin. 

Appropriate  prescribing 

Shampoos  may  be  appropriately 
prescribed  for  conditions  such  as 
seborrhoeic  dermatitis,  psoraisis  or  head 
lice  but  it  is  inappropriate  to  prescribe  one 
on  the  NHS  for  mild  dandruff  and  greasy 
hair. 

Although  a  shampoo  alone  may 
suffice,  the  Bulletin  maintains  that  it  is 
often  only  an  adjunct  to  treatment.  Two 
per  cent  sulphur  and  salicylic  acid  cream, 
or  a  topical  steriod  are  often  used  for 
seborrhoeic  dermatitis,  and  for  scalp 
psoriasis  tar,  dithranol  or  a  topical 
corticosteroid  is  used. 

Users  'satisfied'  with 
hair  conditioners 

A  Which?  survey  of  hair  conditioners  in 
the  June  magazine  shows  consumers  as 
having  little  allegiance  to  any  particular 
brand. 

"Users  were  fairly  satisfied  with  the 
performance  of  just  about  all  the  hair 
conditioners,"  it  says. 

Packaging  received  criticism  from  the 
Which?  panel.  The  toothpaste-tube  type 
of  container  was  disliked  while  the  plastic 
tube  which  stands  on  the  lid  was 
favoured. 

Buy  cheapest 

The  report  suggests  consumers  should  buy 
the  cheapest  conditioner  with  the  type  of 
packaging  and  perfume  they  like.  "We'd 
select  Alberto  Vo5  honeysuckle,  Henara 
Jojoba  and  Sunsilk  deep  action,"  says 
Which?.  These  were  the  conditioners 
which  generally  had  the  best  response 
from  users. 

In  a  table  giving  the  panel's  opinions 
on  each  brand  Which?  categorises  the 
conditioners  according  to  cost-per-wash, 
with  prices  ranging  from  2p  to  20p. 

On-pack  claims  are  also  singled  out. 
For  "nourishing"  read  "cherish",  it 
advises,  as  the  only  way  to  feed  hair  is 
through  what  is  eaten. 


Mr  Thomas  Stokoe.  MPS.  of  Dobson  and  Stokoe,  Middlesbrough,  receiving  the  keys 
to  his  new  Metro,  first  prize  in  the  Cow  &  Gate  auction,  from  Mr  Alan  Warren,  Cow  & 
Gate  general  sales  manager.  Pictured  from  left  to  right  are  Mrs  Freda  Stokoe,  Mr 
Stokoe.  Mr  Warren  and  Mr  and  Mrs  Brian  Dobson 
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$3/4m  for  alleged 
Bendectin  damage 

Mary  Oxendine,  aged  12,  has  been 
awarded  $750,000  (about  £468,300)  in  a 
trial  in  Washington  DC  claiming 
Bendectin  (marketed  as  Debendox  in  the 
UK)  caused  birth  defects. 

Speculation  suggests  that  the  case 
could  "unleash  a  further  flood  of  court 
actions." 

There  are  already  250  cases  filed  in 
Cincinnati  US;  in  addition  12  British 
families  have  filed  suits  in  the  US  and  are 
appealing  against  a  court  decision  to  send 
the  cases  back  to  Britain  according  to  a 
report  in  The  Times. 

Dow  Chemical  Europe,  said  last  week: 
"We  believe  this  verdict  is  not  consistent 
with  the  overwhelming  weight  of  scientific 
evidence  that  shows  Bendectin  is  not 
associated  with  an  increase  in  risk  of  birth 
defects. 

"This  verdict  does  not  in  any  way 
diminish  our  confidence  in  the  safety  of 
Bendectin.  We  are  examining  the  verdict 
and  considering  our  legal  options  which 
would  include  filing  a  motion  for  a 
judgement  in  our  favour,  notwithstanding 


the  verdict.  The  judge  would  then 
consider  the  jury's  verdict  and  rule  on  its 
acceptance  before  the  judgment  in  the 
case  is  final. 

"In  reports  in  the  Press,  Barry  Nace, 
plaintiff's  attorney,  has  been  attributed 
with  statements  alleging  misconduct  by 
our  company  in  the  early  years  of  testing 
Bendectin.  Similar  charges  had  been  made 
in  two  other  Bendectin  cases:  The 
Mekdeci  case  a  few  years  ago,  and  more 
recently  in  the  Roller  case  which  is  close  to 
trial.  In  both  these  cases  the  judges 
independently  reviewed  the  evidence 
presented  to  support  such  charges  and 
dismissed  any  claims  for  fraud  and 
punitive  aspects  of  the  cases  as 
unsupportable. 

Vindication  expected 

"We  feel  that  these  allegations  by  Mr 
Nace  are  totally  false  and  our  company 
will  be  vindicated,  not  only  as  to  these 
claims  but  also  as  to  the  jury  verdict 
through  legal  actions  to  follow." 

Dow  also  say  that  Bendectin  was 
approved  as  a  prescription  drug  in  1956  in 
the  US  and  has  been  used  in  over  13 
million  pregnancies  worldwide.  It  is 
"perhaps  the  most  tested  drug  available 
for  use  by  pregnant  women,"  the 
company  adds. 


Sex  for  beginners 

The  latest  in  the  Family  Doctor  series  of 
booklets  is  "Sex  for  Beginners".  Written 
by  Dr  E.  Trimmer,  editor  of  the  British 
Journal  of  Sexual  Medicine,  the  booklet 
answers  77  questions  from  teenagers  in  a 
frank  and  straightforward  way.  However, 
as  Dr  Trimmer  points  out,  although  his 
booklet  is  about  sex  for  beginners  it  does 
not  mean  you  have  to  start  putting  your 
new-found  knowledge  into  practice. 
Copies  are  available  through  the  National 
Pharmaceutical  Association. 

Vestric's  extra  hours 

Vestric  have  announced  a  new  nationwide 
service  which  enables  customers  to 
transmit  orders  and  receive  replies  via 
Link  six  days  a  week.  The  mainframe 
computer  at  Speke,  Liverpool,  now 
operates  from  9am  to  7pm  on  Saturdays. 
The  Monday  to  Friday  6am  to  8.30pm 
service  continues. 

The  Saturday  service  has  been 
introduced  following  requests  from 
pharmacists,  who  generally  find  that  the 
day  often  offers  a  relatively  quiet  period 
in  which  they  can  check  their  OTC  stocks 


and  transmit  large  replenishing  orders. 
Whether  or  not  they  telephone  when  the 
mainframe  computer  is  live,  it  is  only  a 
local  call,  as  23  Vestric  branches  have 
mini  computers  which  will  receive  Link 
orders  at  any  time.  Only  when  the 
mainframe  is  live,  however,  can  the  Link 
retailer  receive  a  reply  —  hence  the  value 
of  the  "Saturday  service". 

Air  filters:  Don't  buy 
one'  says  Which? 

Air  filter  machines  get  the  thumbs  down 
in  a  Which?  survey  this  month.  "Don't 
buy  one  —  open  a  window  for  a  few 
minutes  instead,"  the  article  concludes. 
"Although  the  machines  do  remove 
smoke  and  smells  they  do  so  in  such  a 
minor  way  that  it  seems  unlikely  you  will 
notice  the  difference." 

The  survey  was  based  on  the  time  it 
took  the  machine  to  clear  one  cigarette's 
worth  of  smoke  from  a  box  of  2. 1  cubic 
metres.  The  fastest  time  achieved  was 
two-and-a-half  hours,  by  the  Sona  AC2. 
Nine  different  manufacturers'  machines 
were  tested,  including  Remington, 
Philips,  Pifco,  Moulinex  and  Russell 
Hobbs. 


Banks  becomes 
SCS  president 

Mr  G.L.  Banks  was  elected  president  of 
the  Society  of  Cosmetic  Scientists  at  their 
general  meeting  recently.  Mr  D.M.  Bryce 
was  elected  vice-president,  Mrs  L.R. 
Bonser,  secretary  and  Mr  J.D.  Middleton 
treasurer.  Miss  S.  Kirkwood,  Mr  P.L. 
Straw  and  Mr  G.E.  Taylor  were  elected  as 
members  of  council. 

During  the  meeting  Mr  D.R.  Munden, 
immediate  past-president,  said  that 
because  of  impending  redevelopment  of 
their  offices  at  56  Ringsway,  WC2,  the 
Society's  headquarters  would  be  moved  to 
Luton  where  negotiations  for  new  offices 
are  taking  place.  The  move  is  expected  to 
take  place  during  the  Summer. 

Scottish  scripts 

Average  cost  of  prescriptions  dispensed 
by  chemists  and  appliance  suppliers  in 
Scotland  in  February. 

Pence 

Ingredient  cost  336.017 
On-cost  44.852 
Dispensing  fee  33.379 
Interim  allowance  12.981 
Container  allowance  3.800 
Other  misc  costs  1.547 
Gross  cost  432.576 
Less  charges  30.622 
Net  cost  401.954 
Total  number  of  prescriptions:  2,882,162 

Canada  to  change 
law  on  generics? 

The  federal  government  in  Canada  plans 
to  amend  the  Patent  Act  to  encourage 
more  R&D  work  by  the  country's  drug 
companies. 

Consumer  and  Corporate  Affairs 
Minister  Andre  Oullet  told  a 
parliamentary  hearing  that  he  plans  to 
amend  the  section  of  the  Act  which  allows 
manufacturers  of  generic  drugs  to  copy 
and  sell  prescription  drugs  for  a  nominal 
fee.  If  the  changes  are  implemented 
generic  companies  will  still  be  able  to 
obtain  licences,  but  certain  restrictions 
would  be  introduced  in  favour  of  the 
company  originally  developing  the  drug. 

At  present  generic  manufacturers  pay 
patent  holders  4  per  cent  of  sales.  The 
problem  stems  from  1969  when,  to  keep  a 
tight  control  on  drug  prices,  legislation 
was  introduced  permitting  generic  firms 
to  manufacture  drugs  patented  by  others. 
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THE  RETAIL  CHEMIST  EXHIBITION 

The  Cunard  International  Hotel,  London  W.6.  11-13  September  1983. 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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On  safari 


When  a  manufacturer  invests  in  a  major 
advertising  campaign  to  support  his 
product,  his  first  step  is  to  give  the 
product  a  distinctive  packaging,  so  that 
the  customer  will  recognise  it  when  she 
goes  shopping. 

Yesterday  a  customer  who  may  have 
been  influenced  by  the  National 
Pharmaceutical  Association's  advertising 
campaign  came  into  the  shop  looking  for 
the  pharmacist,  but  since  she  didn't  know 
what  one  looked  like,  she  approached 
several  members  of  staff  before  being 
directed  to  me. 

Pharmacists  dress  in  the  same  style  as 
butchers,  bakers,  greengrocers  and  many 
other  tradesmen.  To  convince  the  public 
that  there  is  a  distinction,  we  must  look 
different  (as  Sir  Alf  Cohen  remarked: 
"No-one  ever  went  broke  by 
underestimating  the  intelligence  of  the 
public"). 

One  garment  which  would  satisfy  all 
the  practical  requirements  of 
pharmaceutical  work,  while  presenting  a 
recognisable  and  appropriate  image  to  the 
public,  would  be  a  white  safari  jacket. 
Safari  jackets  are  longer  than  the  "ice- 
cream man"  style  currently  being 
promoted  by  the  NPA,  giving  better 
physical  protection.  They  are  well 
supplied  with  pockets  for  the  collection  of 
pens,  knives,  invoices  and  shop-fittings 
which  most  pharmacists  carry  with  them 
at  all  times.  They  are  semi-tailored,  giving 
a  smarter  finish  than  the  usual  white  coat, 
but  are  suitable  for  regular  laundering. 
Most  of  all,  they  are  not  available  to 
anyone  else,  and  if  adopted  by 
pharmacists  working  in  Britain,  the  NPA 
and  company  chemists  should  have  no 
problem  arranging  for  white  safari  jackets 
to  be  made  available  to  all  community 
pharmacists  at  reasonable  prices  (say 
£20-£30  each). 

Any  pharmacist  not  earning  enough 
salary  or  profit  to  pay  this  price  to  present 
a  suitable  image  to  the  public  is  a  disgrace 
to  the  profession,  and  should  be  struck 
off  anyway! 
J.B.  Paige, 
Guernsey 


Majority  power 


It  would  be  well  for  the  Pharmaceutical 
Society,  sunk  as  it  is  in  its  own 
introspective  complaceny,  to  understand 
that  there  is  a  superior  power  in  the  land. 

There  must  be  many  of  us  who  resent 
the  annual  tax  to  practice  and  who  had 
not  wished  to  spend  1983  learning  to  type. 
If  the  24,442  pharmacists  who  did  not 
vote  in  the  recent  Council  election,  or  who 


purposely  spoilt  their  papers  — 
amounting  to  70  per  cent  of  the 
membership  —  were  to  petition 
Parliament,  we  could  soon  see 
pharmaceutical  registration  separated 
from  membership  of  the  Society. 

Let  the  sycophants  and  the  self- 
important  posturers  stay  with  the  Society 
by  all  means  —  but  let  the  rest  of  us  go 
free. 

T.C.  Farmbrough 

Worcester 


Naseptin  shortages 


Would  you,  through  the  courtesy  of  your 
columns,  allow  the  sales  manager  of  ICI 
to  explain  to  long  suffering  community 
pharmacists  like  myself  the  reason  for  the 
constantly  recurring  "manufacturers 
cannot  supply"  situation  with  Naseptin. 
Perhaps  at  the  same  time  he  can  reassure 
us  that  the  Synalar  range  will  not  have  this 
problem  again  in  the  future. 
J.k.  Lunt 
Shrewsbury 

□  ICI  sales  department  says  there  has 
been  a  temporary  stock  shortage,  but 
supplies  should  be  going  out  shortly  and 
no  further  trouble  is  anticipated. 
However  should  any  pharmacists  have 
supply  problems  they  should  contact  the 
sales  department  on  0625  582828  ext  367 
or  325,  where  items  are  always  held  in 
stock. 


Co-operative 
operative 

Your  correspondent  Mr  Daykin  clearly 
fails  to  comprehend  the  reasons  for 
Unichem's  growth.  The  percentage  of 
annual  sales  increase  has  remained  at  a 
relatively  uniform  figure  from  1975  to  the 
31  per  cent  shown  in  1982.  Therefore  it 
could  be  said  to  be  independent  of  the 
presence  or  absence  of  resale  price 
maintenance. 

The  reason  for  the  growth  is  not 
difficult  to  find.  Any  co-operative  has  an 
in-built  business  advantage  as  its 
customers  are  at  the  same  time  its  owners 
and  therefore  the  sole  beneficiaries  from 
the  profits  that  are  generated. 

Unlike  the  situation  in  many  other 
interests,  retail  pharmacists  in  the  UK 
have  been  able  to  create  an  efficient  co- 
operative, Unichem,  which  has  been  able 
to  capitalise  upon  the  inherent  business 
advantage  referred  to  above.  Some  of  the 
similar  pharmaceutical  co-operatives  such 
as  BCA  have  also  managed  to  do  this 
successfully.  Mr  Daykin's  letter  which 
purports  "to  make  known  the  facts"  (as 
though  they  have  not  been  printed  over 


and  over  again)  merely  restates  the 
version  put  forward  by  Macarthys  to 
justify  their  commencing  discount 
activities  in  1978. 

As  long  as  our  competitors  still  have 
to  give  profits  to  non-retail  pharmacy 
shareholders  or  separate  proprietors, 
Unichem  will  continue  to  offer  greater 
financial  advantage  to  its  members. 
P.  Dodd 

Managing  director 
Unichem  Ltd 

In  Mr  Daykin's  letter  last  week,  the 
closures  reference  should  have  been 
applied  to  Rudge  Roberts  (Northern)  Ltd. 
Rudge  Roberts  (Glynwed  Wholesale 
Chemists)  Ltd  are,  of  course,  still 
operating  from  101  Longden  Road, 
Shrewsbury  —  Editor. 


Election  thanks 


May  I  take  this  opportunity  of  thanking 
the  pharmaceutical  electorate  for  placing 
me  on  Council  for  the  next  three  years.  I 
will  do  my  utmost  at  all  times  to  uphold 
the  best  traditions  and  to  see  that  the 
aspirations  of  all  sections  of  pharmacy 
may  be  achieved.  We  are  moving  into  an 
era  when  change  will  be  the  order  of  the 
day  but  I  believe  we  must  retain  the  best  of 
the  old  and  move  with  caution  in  the  new. 

Could  I  also  take  the  opportunity  of 
congratulating  the  other  successful 
candidates  and  also  recording  the 
gratitude  that  pharmacy  owes  to  Mr 
Myers  and  Mr  Gordon  who  unfortunately 
were  not  returned  after  years  of  dedicated 
service. 

D.W.M.  Davidson, 

Director, 

Walter  Davidson  &  Sons  Ltd, 
Blairgowrie. 


Sailor's  thanks 


May  I  please  use  your  pages  to  thank 
Winpharm  openly  for  an  excellent  Thames 
Barge  match,  organised  by  Mike  Doxat- 
Pratt,  Winpharm  Sailing  Club  organiser. 
D.C.  Bishop, 
London  Wll. 


Prescription  poser 

endotsemem 

7)                   .  * 

only 

Ooctof/Derujsi  Signature                                   1  Dale 

Is  this  a  case  of  "physician  heal  thy 
self?" 
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BUSINESS  NEWS 


Boots  introduce  i li- 
no use  credit  card 


Boots  have  introduced  the  Charge  Card,  a 
plastic  credit  card  that  may  be  used  at 
every  Boots  store  in  the  UK.  There  are 
facilities  to  cover  repayments  if  the 
customer  falls  ill  and  the  scheme  is  being 
launched  with  a  competition  offering 
bonus  prizes  for  winners  who  use  the  card 
before  July  3 1 . 

Previously,  Boots  offered  fixed 
monthly  instalment  budget  accounts  but 
this  new  scheme,  financed  by  the  National 
Westminster  Bank,  is  similar  to  existing 
bank  credit  cards.  The  customer  is  given  a 
credit  limit  that  can  be  spent  at  any  one 
time  and  every  month  receives  a  statement 
showing  each  of  the  transactions.  There  is 
a  minimal  monthly  payment  of  £5  or  5  per 
cent  of  the  outstanding  balance.  Credit  is 


free  if  the  full  amount  is  paid  within  25 
days,  otherwise  the  interest  charge  is  1 .75 
per  cent  per  month.  The  account  may  be 
paid  at  any  bank  in  the  UK. 

For  an  annual  premium  of  1 .8  per  cent 
of  credit  limit,  there  is  a  "protection 
plan"  which  will  pay  the  minimum 
monthly  repayments  including  interests  if 
the  customer  is  unable  to  work  for  1 5 
consecutive  days  or  more.  A  "Maestro 
magic"  competition  offers  Charge  Card 
account  holders  the  chance  to  win  an 
Austin  Maestro,  a  ski-ing  holiday  or  a 
video  recorder,  plus  a  bonus  of  £100  if  the 
card  has  been  used  before  July  3 1 . 

The  card  may  be  used  to  buy 
medicines,  including  payment  of 
prescription  charges. 


Max  Factor/Orlane 
admin  merger 

Max  Factor  and  Orlane,  both  subsidiaries 
of  Norton  Simon,  are  to  merge  their 
administrative  departments. 

The  marketing,  selling  and  advertising 
of  both  companies'  cosmetic  ranges  will 
remain  separate,  however. 

"It  makes  good,  sound  business  sense 
to  bring  the  administrative  operations  of 
the  companies  under  the  same  roof,"  said 
a  spokeswoman  for  Norton  Simon, 
adding  she  anticipates  no  further  changes. 

R.P.  Scherer  $20m 
Swindon  plant 

Capsule  manufacturers,  R.P.  Scherer, 
have  spent  $20m  on  a  new  Swindon  plant. 

The  plant  brings  together  all  of  the  UK 
company's  operations  onto  the  same  site 
and  has  double  the  production  capacity  of 
the  previous  headquarters. 

It  represents  the  largest  single 
investment  Scherer's  American  parent, 
R.P.  Scherer  Corporation,  has  ever  made 
into  new  plant.  The  corporation  set  aside 
$70m  in  1979  to  be  used  in  a  five  year 


modernisation  and  expansion  plan  for  its 
international  manufacturing  facilities. 


AIR  support  for 
independent  retail 

An  organisation  which  aims  to  promote 
interests  of  all  independent  retailers  has 
been  launched  in  the  Midlands. 

The  Association  of  Independent 
Retailers  is  hoping  to  attract  the  UK's 
estimated  400,000  independent  retailers 
by  offering  a  range  of  support  services. 

Among  these  is  the  promise  of  free 
legal  cover  included  in  the  annual 
subscription  fee  of  £50.  This  will  protect 
each  person  against  legal  costs  incurred 
up  to  £25,000  on  any  one  incident. 

"This  is  a  fully  professional 
organisation  which  aims  to  be  a  pressure 
group  for  all  independent  retailers.  We 
will  be  lobbying  both  local  authorities  and 
the  government  on  behalf  of  our  members 
as  well  as  concentrating  on  getting  them  a 
fair  deal  with  rents  and  leases,"  says  AIR 
organiser  Bill  Banning. 

Asked  about  the  National 
Pharmaceutical  Association  he  told  C&D: 
"We  would  hope  to  work  in  co-operation 
as  with  all  other  associations  and  are 
willing  to  offer  a  discounted  subscription 
fee  to  members  should  they  be  interested 
in  a  particular  scheme  on  offer  by  AIR." 

More  Busness  News  overleaf 


Having  been  in  the  UK  market  for  the  past  two-and-a-half  years,  German 
manufacturers,  Sanol  Schwarz,  are  set  to  enter  Ireland  with  a  range  of  cardiovascular 
products.  Allphar  Services,  Dublin,  will  be  the  company's  sole  distributor  in  Ireland, 
while  one  Sanol  sales  representative  will  deal  with  inquiries  from  both  sides  of  the 
border  However  Sanol  expect  to  break  even  within  a  couple  of  months  allowing  them 
to  employ  a  second  representative  fairly  quickly.  Shown,  left  to  right,  are:  Mr  J.  A. 
Troup  (managing  director,  Sanol  Schwarz);  Mr  J. M.  Hillery,  MPSI  (president 
Pharmaceutical  Society  of  Ireland);  Ms.  Orla  Cantwell  (Irish  medical  representative, 
Sanol  Schwarz);  Mr  R.J.  Power,  FPSI  (president  European  Group  of  Pharmacists  and 
Chairman,  Allphar);  Mr  C.  Roche,  MPSI  (president,  Irish  Pharmaceutical  Union);  Mr  T. 
McAuliffe,  MPSI  (managing  director,  Allphar  Services) 


I 


Methanol 


Also  to  AR 
specification. 


James  Burrough  pic 

Fine  Alcohols  Division  60  Montford  Place  London  SE11  5DF  Tel:  01-735  8131 
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Business  News  continued 

Beecham  results 
disappoint  market 

Beecham  Group  increased  pre-tax  profits 
by  17.4  per  cent  in  the  year  to  March  31 , 
on  a  sales  increase  of  21  per  cent. 
Turnover  reached  £l,702m  from  the 
previous  £1 ,407m,  while  profits  stood  at 
£237m  (£202m).  Market  estimates  prior  to 
the  results  had  ranged  as  high  as  £260m, 
however,  and  Beecham  shares  fell  28p  on 
announcement. 

Pharmaceutical  sales  accounted  for 


Vestric  sell-off? 

'No  comment'  say  Glaxo 

Glaxo  have  declined  to  comment  on 
speculation  that  they  are  to  sell  off 
Vestric.  An  item  in  the  current  issue  of 
Scrip  suggests  that  this  decision  has 
already  been  taken,  and  puts  forward  "a 
consortium  of  pharmaceutical 
manufacturers"  as  the  most  likley 
purchaser.  It  is  also  suggested  that  Glaxo 
will  charge  only  a  "fire-sale"  price  for  the 
subsidiary,  and  that  the  parent  company's 
announcement  of  final  intentions  is  likely 
to  coincide  with  release  of  their  year-end 
results  on  June  30. 

Commenting  on  earlier  trade  rumours 
of  a  sale,  A  Glaxo  spokesman  had  told 
C&D  "Vestric  is  not  for  sale." 

£1.3m  extension  for 
Fison's  Cheshire 

Fisons  are  spending  £1 .278m  on  extending 
production  and  packaging  facilities  at 
their  pharmaceutical  division's  Cheshire 
site.  Construction  work  on  the  new  unit  is 
currently  under  way.  The  2,285  sq  m 
building  will  include  a  basement  reception 
and  storage  area,  doubling  the  facility's 
existing  size. 

Engineering  project  manager,  Mike 
Taylor,  said  the  construction  work  did 
not  mean  other  Fison  sites  were  being 
closed  down.  "We  are  extending  our 
existing  facilities  because  those  already  at 
the  Cheshire  site  are  old,  and  we  felt  they 
should  be  updated,"  he  said. 

C''<IITJl![!:i.i!:  (II) III]  Smdky 

trading  fines? 

There  seems  to  be  a  certain  amount  of 
confusion  regarding  the  current 
maximum  fine  for  offences  under  the 
Sunday  trading  laws.  Original  estimates 
based  on  inflation-adjustment  changes  to 
the  1950  Shops'  Act,  contained  in  the 
Criminal  Justice  Act  of  1982,  suggested 
an  upper  limit  of  £1,000  (C<£D  May  14 
p899). 


£533. 7m  of  total,  against  £442m  in 
1981-82,  with  consumer  products 
contributing  the  remainder.  Trading 
profits  from  pharmaceuticals  reached 
£123m  (£105. 6m),  with  consumer 
products  bringing  in  £120. 5m  (£99m).  UK 
sales  were  up  £47. 6m  at  £633. 7m.  Trading 
profits  from  the  UK  rose  18.3  per  cent. 

These  results  include,  for  the  first 
time,  business  from  the  J.B.  Williams 
consumer  products  group  purchased  by 
Beecham  in  October  (C&D  September  18, 
1982,  p505).  This  and  other  acquisitions 
increased  sales  by  £64. 2m,  and  trading 
profit  by  £3. 9m.  Profit  before  tax  was 
reduced  by  approximately  £lm  after 
allowing  for  financial  costs,  however. 


The  National  Chamber  of  Trade  has 
since  revised  its  own  estimate  to  £500, 
however,  following  a  close  examination 
of  the  CJA's  small  print.  To  further 
complicate  matters,  a  Home  Office 
spokesman  this  week"  assured  C&D  that 
the  maximum  fine  covering  both  illegal 
Sunday  and  late-night  opening  is  £200! 


A  new  name  as  B-M 
goOTC 


Bristol-Myers  Pharmaceuticals  have 
created  a  new  —  and  until  next  week 
undisclosed  —  name  for  an  OTC  division 
due  to  launch  two  pharmacy-only 
products  later  this  month.  Seven  more 
products  will  follow  in  1984  with  the 
promise  that  they  will  be  "unique", 
filling  needs  not  currently  being  met. 

The  company  sees  the  launches  as  a 
key  element  in  its  long  term  UK  growth 
and  points  to  the  fact  that  Bristol-Myers' 
OTC  sales  in  the  USA  amount  to  $300m 
—  "showing  the  measure  of  the 
commitment"  put  into  OTC."  Total  sales 
of  the  group  are  $3, 800m,  giving  the 
group  a  claimed  tenth  position  in  the 
world. 

Bristol-Myers  say  that  much  of  the 
expenditure  on  the  new  products  will  go 

CONING  EVENTS 


Sunday,  June  12 

Northumbrian  Brunch,  Pharmaceutical  Society,  Thornton 
Woods  Car  Park,  Keilder,  at  !  1 .30am.  Picnic  followed  by 
guided  tour  by  Mr  Johnston,  Forestry  Commission,  at  2pm. 

Tuesday,  June  14 

South  East  Metropolitan  Branch,  Pharmaceutical  Society, 

Lewisham  Medical  Centre,  Lewisham  Hospital,  High  Street, 
London  SE 1 3,  at  8pm.  Mr  Brendan  Smith,  Tosara  Products, 
on  "Sudoerem". 

Wednesday 

Joint  Pharmaceutical  Analysis  Group/Pharmaceutical  Society, 

I  Lambeth  High  Street,  London  SEI  7JN,  on  June  15,  at  2pm. 
Joint  meeting  on  the  "The  BP  formulary  —  a  new  approach." 

Friday,  June  1 7 

Dundee  &  Kastern  Scottish  Branch,  Pharmaceutical  Society, 

Tay  Bridge  Car  Park,  at  7pm.  Car  treasure  hunt. 

Advance  information 

Border  Region,  Laheller  exhibition,  Sunderland  Polytechnic 
on  June  26,  I  lam  to  4pm.  Further  details  from  Dr  Ian  Boyd 
0783  76I9I  ext  208. 

Pharmaceutical  Society,  Agricultural  and  Veterinary 
Pharmacists  Group,  Harper  Adams  Agricultural  College, 


towards  the  training  and  education  of 
both  pharmacists  and  consumers.  They 
say  they  have  "listened  to  the  grumbles" 
of  both  sides  and  have  put  together  a 
package  to  overcome  the  perceived 
problems.  The  aim  will  be  to  provide  the 
pharmacist  with  genuinely  superior 
products,  with  a  good  margin,  which  fill  a 
consumer  need.  Steve  Shering  has  been 
appointed  general  sales  manager  for  the 
new  operation. 

Cheque  card  fraud 
poster  campaign 

The  High  Street  Banks  are  attempting  to 
provide  a  "low  technology"  solution  to 
cheque  guarantee  fraud. 

Losses  from  stolen  cheque  cards  and 
credit  cards  are  estimated  by  the  banks  to 
be  around  £35m  a  year. 

Now  the  banks  intend  to  spend 
£200,000  on  a  poster  campaign  running 
throughout  the  south  of  England  and  the 
Midlands.  The  campaign  will  carry  the 
slogan  "look  after  your  cards." 

"The  point  of  the  scheme,"  they  say, 
"is  that  we  did  not  want  to  spend  a 
fortune  on  something  which  was  not 
going  to  be  entirely  effective." 

But  among  some  of  the  long  term 
solutions  now  being  considered  by  the 
banks's  study  group  is  the  suggestion  that 
more  of  the  burden  of  misused  cheque 
guarantee  cards  be  placed  on  the  retailer. 
"We're  not  saying  that  would  be  the 
whole  solution  to  the  problem,"  said  the 
spokesman.  "But  we  do  think  retailers 
should  share  the  responsibility  more." 

Briefly 


■  Gwyn  Williams  Ltd  have  moved  to  40 
Neath  Road,  Haford,  Swansea  SA1  2ES. 

■  Apeils  Contracts  Ltd  have  changed 
their  name  to  Apeils  Systems  Ltd.  This  is 
a  name-change  only,  and  the  company's 
address,  telephone  number  and  trading 
arrangements  remain  the  same. 


Newport,  on  June  28,  at  12pm.  A  short  paper  on  "Agricultural 
education  and  the  role  of  the  College"  will  be  followed  by 
lunch,  and  visits  to  the  beef  unit  and  dairy.  Details  from  Mr  D. 
Lewis,  Secretary,  PSGB. 

British  Institute  of  Regulatory  Affairs,  University  of  York, 
from  June  29  to  July  I .  Fifth  BIRA  annual  Symposium  on 
"Medicines  review  worldwide:  a  patient  benefit  or  a  regulatory 
burden?."  Tickets  £172.50  members,  £207.00  non-members 
from  Mrs  H.  Christodoulou,  Rouseel  Laboratories  Ltd, 
Wembley  Park,  Middlesex. 

Society  of  Drug  Research,  Chelsea  College,  Lightfoot  Hall, 
Manresa  Road,  London  SW3,  on  July  14.  One-day  simposium 
on  "Current  trends  in  cancer  chemotherapy."  £10  fee  for  non- 
members.  Details  from  Ms  B.  Cavilla,  Society  for  Drug 
Research,  c/o  Institute  of  Biology,  20  Queensberry  Place, 
London  SW7  2DZ. 

Scientific  Symposia  Ltd,  Scientific  Societies  Lecture  Theatre, 
Savile  Row,  London  W 1,  on  October  5  and  6.  Conference  on 
"Fragrance  in  consumer  products."  Programmes  and 
registration  details  from  Beverly  Humphrey,  Scientific 
Symposia  Ltd,  33/35  Bowling  Green  Lane,  London  EC1. 
Telephone:  01-837  1212. 

Pharmaceutical  Society,  Agricultural  and  Veterinary 
Pharmacists  Group,  Lee  Wood  Hotel,  Buxton,  on  October  8 
and  9.  Weekend  meeting  on  "The  importance  of  research  and 
development  in  the  animal  health  market."  Further  details  to 
follow 

Irish  Pharmaceutical  Congress,  Mount  Brandon  Hotel,  Tralee, 
on  October  9-13.  Details  from  Mrs  E.  Fitzgerald,  Congress 
Secretary.  12  Pembroke  Park.  Dublin  4.  before  September  9. 
Telephone:  01-685152. 

Society  of  Cosmetic  Scientists,  School  of  Pharmacy, 
Brunswick  Square,  London  WC1 ,  on  October  19.  One-day 
symposium  on  "Computers  and  cosmetics  —  the  growing 
importance  of  computers,  automation,  instrumentation  and 
data  processing  in  the  cosmetic  industry".  Details  and 
registration  forms  from  General  Secretary,  Society  of  Cosmetic 
Scientists,  56  Kingsway,  London  WC2B  6DX. 
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CLASSIFIED 


Stock  for  Sale 


Professional  Prescription 
Computer  Labelling 


FGM 


Cosmetics 

and 
Perfumes... 


STOCKISTS  OF  THE  LARGEST  SELECTION 
OF  BRAND  NAME  FRENCH  &  UK 
PERFUMES.  ALSO  A  FULL  RANGE  OF 
COSMETIC  BAGS,  GIFT  SETS,  MIRRORS, 
BRUSHES  &  ACCESSORIES 
Price  list  available.  Modern  showroom. 
Parking  space  available 


FGM  COSMETICS,  10-12  PARK  PLACE, 

OFF  CHEETHAM  HILL  ROAD, 

MANCHESTER  M4  4EY. 

TEL.  061-833  9652.  TELEX  665941  FGM  G 

SUPPLIERS  TO  RETAIL,  WHOLESALE  AND 

EXPORT.  OPENING  HOURS: 

MON-FRI  9am-S.30pm.  SUN  10am-2pm. 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  . . . 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road,  Overseal,  Burton-on-Trent.  Statlordshire. 
Telephone  (0283)  221616,  Telex  341345. 


Based  on  the  superb  BBC  (Model 
B)  computer  and  expanded  to  96K 
(a  world  first  making  it  much  more 
powerful)  it  gives  you  the  most 
advanced  pharmacy  labelling 
system  available  today  and  is  the 
basis  of  tomorrows  fully  computer- 
ised business  system 
Look  what  she  can  do 

•  Superb     labels     every  5-10 
seconds 

•  So  easy  to  use 


Hundreds  ol  doses 
Up  to  2,000  drugs 

•  Printed  summaries  at  any  time 

•  Product  coding  (Link  prosper 
PIP) 

•  Stock  control,  any  wholesaler 

•  Automatic  cautionary  labels  inter- 
action alert 

•  Single  or  double  disc  drive 

•  From  £1650 

You  must  see  this  system  before 
making  your  very  important  buying 
decision 


*  £  1  7.50  per  week 


'Based  on  three  year  lease 
purchase  including  lirst 
years  maintenance 


Send  for  details  to 


^2376: 


Agents 


Import 


FREE  one  year  I 
so1twareupd£teJ 


EXPERIENCED  AND  WELL 
CONNECTED  AGENTS  REQUIRED 

Greater  London,  Scotland,  East  Anglia,  West 
Midlands,  Yorkshire  and  other  selected  areas 
to  sell  our  proven  range  of  branded  slippers 
which  have  been  highly  successful  on  the 
continent  where  we  sold  20  million  pairs  per 

year.  We  are  the  U.K.  associate  of  a 
Continental  Group  with  sales  of  over  £15m. 
Our  range  of  slippers  will  be  introduced  with 
specially  designed  packaging  and  display  unit. 

Applicant  must  have  good  contacts  with 
chemist  retailers.  This  position  may  lead  to  the 
appointment  of  Area  Manager  with  generous 
salary,  bonus  and  company  car.  Please  send 
full  C.V.  to: 
E  &  L  Limited 
68  The  Hawthorns,  Cyncoed,  Cardiff, 
S.  Glamorgan  CF2  7AQ.  Tel:  0222  732741  or 
01  346  7991. 


BRANDED 
PHARMACEUTICALS 

(Embossed) 

If  you  are  interested  to  import 
from  the  Far  East,  please  write 
to: 

Jeffrey  Poon,  Serangoon 
Gardens,  PO  Box  490, 
Singapore  9155. 


Agents 


Well  Connected 

Agents 
Required 

to  sell  Henna  products  in 

UK  and  overseas. 
For  details  please  contact: 
Persian  Henna  Ltd., 
Unit  12,  Lammes  Road, 
London  E10. 
Tel:  01-539  6506 


Print  drug  labels 
in  seconds  and  save, 

up  to  £900  a  year 
with  a  Border  system 


Ask  now  for  literature  and  a 
demonstration  of  our 
proved  system.  Writes 
letters  and  keeps  IMP  A 
ledger  accounts  as  well. 
Ring: 

Border 
Computing  & 
Programming 

(05474)  368  or  write 
Dog  Kennel  Lane 
Bucknell 
Shropshire  SY7  0AX 


Chemist  &  Druggist  1 1  .lime  1983 
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Shopfittings 


Shelving 

If  you  require  standard  shelving  and 
equipment  without  losing  quality,  at  a 
realistic  and  competet/ve  price. 

CONTACT 
SMlPFIJITPi 

Design  Concept 


If  your  requirements  call  for  an  original 
and  imaginative  scheme  calling  for  the 
special  attention  of  a  competent  designer. 

CONTACT 

SHOPFITTING  &  DESIGN 


/ 


rmsmiim  a. 
DESIGN  CENTRE 
HERON  ROAD 
SOWTON  INO  EST 

M.  (0392)37711 


ALINE 
SHOPFITTERS 

WITH  25  YEARS  EXPERIENCE  IN  PHARMACY 
MODERNISATION  WE  KNOW  HOW  TO  MEET 
YOUR  REQUIREMENTS  AT  A  COMPETITIVE 
PRICE  AND  STILL  GIVE  A  PERSONAL 
SERVICE. 

A  LINE  SHOPFITTERS 

3  LEA  WALK,  HARPENDEN,  HERTS. 
Tel:  05827  64150 


Business  f  or  sale 


SUSSEX  COAST 

Unique  opportunity  to  take  over  perfumery  shop 
with  turnover  of  £120,000  p. a.  Good  gross. 
Expensive  fittings.  For  sale  due  to  ill  health  of 
owner.  £53,000  + stock. 

Tel:  Brighton  27432  (Business! 
or  West  Chiltington  2750  (Home) 


marspec 

'SHOPFITTING  LTD 


Attractive  modular  shopfittings  at  competitive  prices. 
For  a  new  perspective  in  pharmacy  design . 
Telephone:  0392  216606 
Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon. 


SHOPFITTING 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  mo^SS^cJ 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA1 1  9BE 
Tel:  Gravesend  (0474)60671 


STORE  FITTING  LIMITED 


For  the  ULTIMATE 


pharmacy 


design  with  emphasis  given  to 
individual  requirements 

telephone    0626  832059 

Allplon  Home    Ca.ol.ei  Rood  HeolM.eld 
Ne~ion  Abbol   Devon  ,  TQ12  6TG 


Quality  and  original  Continental 
Systems  plus  total  package  NPA 
recommended  NO  system  matches 
UMDASCH  for  quality.  Prices 
pleasantly  competitive.  See  for 
yourself.  .  .  there's  no  obligation. 

Umdasch  Systems,  Ape/s 
Contracts  Ltd,  Dallow  Road,  Luton, 
BedsLUI  1FR. 
Ring  Luton  (05821 30833 

NOW!   


LuxLine 


SHOPFITTINGS 


SUPERB  MEDICAL  COUNTERS 

glass  dias  &  stepped  divided  top,  choice  of  colours 

OTHER  UNITS  AVAILABLE  TOGETHER  WITH  A  FULL 
SHOPFITTING  SERVICE.    WRITE  or  TELEPHONE:  - 

LUXLINE  LIMITED 

8  Commerce  Way 
Leighton  Buzzard 
Beds. 


telephone 
telex 


0525  381356 
826715  aero  G 


£15 

+  VAT. 
36  MONTHLY 

rentals 
FREE  DELIVERY 
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6,000,000 varicose  vein  sufferers  in  the  ILK. 
Our  booklet  will  help  them  understand  w|t 

In  an  effort  to  promote  higher  awareness  of  varicose  conditions, a  special  booklet  fi 
on  leg  care  has  been  prepared  by  Lastonet  of  Redruth,  manufacturers  of  high  quality  |f 
surgical  hosiery.  The  booklet  outlines  causes,  ways  to  gain  relief  and  advice  to 
help  prevent  the  condition  developing.  * 

We  even  have  a  first  class  made  to  measure  service  which  is  second  to  none. 

If  you  would  like  a  free  pack  of  25  booklets  to  distribute  to  your 
customers,  clip  this  ad  and  return  it  to  us  with  your  name  and  address. 


Name 


Address 


Lastonet  Products  Ltd.,  Cam  Brea,  Redruth,  Cornwall.  Tel:  (0209)  714141. 


LOStCHXfit. 


walks  of  fife. 

surgical  sypport 


Please  mention  C&D 
when  replying  to 
advertisements 


ORALCER 


I  pellets  MOUTH  ULCERS  I 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 
VITA8I0TICS  LTD.  122  Mount  Pleasant  Alperton  Mddx  01-903  5541 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 
TWO-WAY  STRETCH  ELASTIC  YARN 
FLATBED  KNIT  &  CIRCULAR  KNIT 
NYLON  LIGHTWEIGHT  STOCKINGS 
NYFINE  LIGHTWEIGHT  TIGHTS 
SEAMLESS  ONE-WAY  STRETCH 
NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler  Write  tor  literature 

Stock  Belts  (Abdominal  and  Spinal)  ■  Elastic  Band  Trusses  ■  Jock  Straps 
Suspensory    Bandages  Athletic    Slips       -       Stockinette  Bandages 

E.    SALLIS  LTD 


Vernon  Works. 
Phone  787841/2 


Bastord.  Nottingham 
Grams:  Eesiness 


BRIGHTON  BEAUTY  FAIR  1983 

At:  THE  BRIGHTON  METR0P0LE,  KINGS  ROAD.  BRIGHTON 

Open:  Sunday  3rd  July  —  Wednesday.  6th  July 
9  am  —  6  pin  DAILY 


What  will  you  offer  your  customers  that  is  NEW,  DIFFERENT,  INTERESTING 
this  Christmas? 

Come  and  see  some  fresh  ideas,  not  only  of  products  but  how  to  present  them 
to  SELL. 

Save  time  too;  How  many  Christmas  orders  can  you  place  in  two  days  at 
Brighton?  It  could  take  weeks  to  do  them  in  store  (and  you  might  miss  some 
specials). 

Exhibition  organiser: 

Martin  Cooper,  131  London  Road,  St  Albans,  Herts  AL1  1TA. 


i 


warn 


Anti-diarrhoea  medicine 


NEW' 
PACK 


for  the  relief 
of  diarrhoea 


42V2%PLU5 
P.O.R. 


father* 


NEWATTRACTIVE 

PACKftor  pharmacy  sale 
as  well  as  prescription 

"Spanish"  tummy,  Montezuma's  Revenge,  the  symptoms  are  me  same  whatever 
the  name!  But  you  can  recommena  Kaopectate  with  confidence.  Its  natural, 
tried  and  tested  formulation  is  free  from  morphine  and  antibiotics  yet  brings 
rapid  ancUoorhing  relief. 

Kaopectate  has  proved  highly  effective  on  prescription.  Now  it  has  been 
distinctively  repackaged  to  help  lift  your  counter  medicine  sales. 

The  new  Kaopectate  poly  pack  is  easy  to  grip  and  virtually  unbreakable  with  a  secure 
.  screwcap  making  it  ideal  for  the  traveller.  If  s  safer  in  the  home,  too.  No-one  wants  to 
risk  broken  glass  in  the  bathroom  and  these  new  packs  are  much  less  slippery  than  a 
glais  one. 

One  180ml  pack  of  Kaopectate  is  sufficient  for  up  to  6  adult  doses.  Each  100ml 
contains  Kaolin  B.P.  20.6g  in  a  pleasant  tasting  ancLaromatic  suspension  with  a 
welcome  carminative  effect. 

With  reduced  dosage  Kaopectate  can  be  given  to  children  too. 

S.R.P.  £1.48 

Kaopectate  is  supplied  in  a  distinctive  outer  of  12  packs. 

Attractive  and  Profitable  launch  deals  available  through  our 

SOLE  DISTRIBUTOR:  PHARMAGEN  LTD. 

West  Lane,  Runcorn,  Cheshire  WA7  2PE  Tel:  Runcorn  (0928)  712918 


NEW 
PACK 


b .  _     Anti  diarrhoea  medicine 

r  the  relief  of  diarrhoea 


KEEP  OUT  OF 
REACH  OF  CHILDREN 

Each  100  mi  contains 
Kaol<n8.P.20.6Gmon 
ogreeoble  aromatic  and 
carminative  vehicle. 

SHAKE  WELL  BEFORE  USE 


[Adult*}    30  ml.?o°l^mt. 
otter  eocn  bowel  movement 
(Child^f  1r6?ed  ^  Pricier, 
to  aaTck  rn!  L°rmor?  according 
»o  age  after  each  bowel  movement 

0^fc^?N?TUSE}N  CASES 
'"TESTINAI  OBSTRUCTION 

Lot/Exp.: 


Upjohn  Limited,  Crawley,  W.  Sussex. 

P.L.  No  0032/5040    Registered  Trademark:  KAOPECTATE   2331  U§ 


